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Share Multi Academy Trust
Curriculum Planning Template	Comment by R Hesmondhalgh: A well written document. 

	Subject:
	Media Studies
	Year
	13
	Ability 
	All



	Term / Date(s)	Comment by R Hesmondhalgh: just add the term
	Unit 1 (4-6 weeks)
	Unit 2 (2-4 weeks)
	Unit 3: Magazines Mainstream and Alternative Media (5-7 weeks)
	Unit 4 Media in Online Age (4-6 weeks)
	Unit 5 (ongoing)

	Topic
	Newspapers 
	Assassins’ Creed
	Vogue and The Big Issue
	JJ Olantunde
	NEA 

	Topic overview

Pupils will learn…

	How media languages in the newspapers studied create meaning and construct representations. 

How historical, social and cultural contexts have influenced the media languages encoded by the producer.

How audiences interact with and influence newspaper production

How the newspaper industry influences the production and distribution of media products

How the set products (Daily Mirror and The Times) is influenced by the above
	How audiences interact with and influence video game production

How the video game industry influences the production and distribution of media products

How the set product (Assassins’ Creed franchise) is influenced by the above
	How media languages in the magazines studied create meaning and construct representations. 

How historical, social and cultural contexts have influenced the media languages encoded by the producer.

How audiences interact with and influence magazine production

How the magazine industry influences the production and distribution of media products

How the set products (Huck and Woman’s Realm) is influenced by the above
	How media languages in the magazines studied create meaning and construct representations. 

How historical, social and cultural contexts have influenced the media languages encoded by the producer.

How audiences interact with and influence magazine production

How the magazine industry influences the production and distribution of media products

How the set products (Zoella and Attitude) is influenced by the above
	Apply knowledge of media languages, representations, audience and industries to develop a media product in response to a brief.

	Components	Comment by R Hesmondhalgh: very clear.



	Students will have a knowledge of representation in order to understand how versions of reality can be constructed by a media producer in order to influence audience interpretations.

Students have a knowledge of media in order to understand how they create meaning (effect an audience, meet a text’s purpose)

Students have a knowledge following of genre in order to understand how the producers repeat, differ and hybridise the conventions.

Students have a knowledge of different narrative structures in order to understand how texts communicate its meaning.

Students have a knowledge of narrative structures in order to understand how and why binary opposites are encoded by the producers. 

Students have a knowledge of media languages, in order to understand how they can construct representations. 

Students have a knowledge of how gender representations: 
•	Conform or subvert stereotypes.
•	Are influenced by the historical context at the time.
•	Are influenced by social and cultural contexts.
•	Conform or challenge feminist theory.
· May be under/misrepresented 
•	Are interpreted by media audiences and responded to.

In order to understand why they have been constructed in this way by the producer and to promote equality and tolerance. 

Students have a knowledge of how ethnic representations: 

•	Conform or subvert stereotypes.
•	Are influenced by the historical context at the time.
•	Are influenced by social and cultural contexts.
•	Conform or challenge feminist theory.
· May be under/misrepresented
•	Are interpreted by media audiences and responded to.

In order to understand why they have been constructed in this way by the producer and to promote equality and tolerance.

Students have a knowledge of selection and combination in order to understand the way events, issues, individuals and social groups are represented.


Students have a knowledge of social, cultural and historical contextual factors, in order to understand how this can influence how a text is produced and how it can be interpreted by audiences.

Students will have a knowledge of media theories in order to understand how these can be applied to the specific set texts.

Students have knowledge of the historical, social and economic contexts of the newspaper industry in order to understand the place of the two newspapers within it (The Times and Daily Mirror) 

Students have knowledge of different:
· types of newspapers
· demographics of audiences
· producers of newspapers
In order to understand the wider media industry.

Students have knowledge of the processes of production, distribution and circulation of newspapers in order to understand how these processes can shape media products

Students understand the relationship of recent technological change on newspaper production, distribution and circulation to be able to understand how these changes are impacting the wider media industry and apply this the two newspapers (The Times and Daily Mirror)

Students have knowledge of the significance of patterns of ownership and control on the production of newspapers in order to understand the economic contexts of the wider industry and be able to apply this to two newspapers (The Times and Daily Mirror)

Students have knowledge of the role of regulation in UK production, distribution and circulation of newspapers in order to understand how the industry functions within the rule of law in the UK and apply this to two newspaper case studies (The Times and Daily Mirror)

Students have knowledge of how audiences are grouped and categorised by the newspapers industry, in order to identify the target audience(s) of newspapers (The Times and Daily Mirror)

Students have knowledge of how audiences interpret newspapers, in order to understand how and why audiences may interpret newspapers in different ways 

Students have knowledge of how the newspaper industry targets audiences through the content and appeal of video games and through the ways in which they are marketed, distributed and circulated in order to apply this to newspapers (The Times and Daily Mirror)
	Students have knowledge of the historical, social and economic contexts of the video game industry in order to understand the place of video game franchises within it (Assassins’ Creed) 

Students have knowledge of different:
· genres of video games
· demographics of audiences
· producers of video games
In order to understand the wider media industry.

Students have knowledge of the processes of production, distribution and circulation of video games in order to understand how these processes can shape media products

Students understand the relationship of recent technological change on video game production, distribution and circulation to be able to understand how these changes are impacting the wider media industry and apply this to a video game franchise (Assassins’ Creed)

Students have knowledge of the significance of patterns of ownership and control on the production of video games in order to understand the economic contexts of the wider industry and be able to apply this to a video game franchise (Assassins’ Creed) and video game case study (AC: Valhalla)

Students have knowledge of the role of regulation in UK production, distribution and circulation of video games in order to understand how the industry functions within the rule of law in the UK and apply this a video game case study (Assassin’s Creed: Valhalla)

Students have knowledge of how audiences are grouped and categorised by the video games industry, in order to identify the target audience(s) of video games and the Assassins’ Creed franchise

Students have knowledge of how audiences interpret video games, in order to understand how and why audiences may interpret video games and franchises in different ways 

Students have knowledge of how the video games industry targets audiences through the content and appeal of video games and through the ways in which they are marketed, distributed and circulated in order to apply this to video game franchises (Assassins’ Creed)
	Students will have a knowledge of representation in order to understand how viewpoints, reality and ideologies can be constructed by a media producer in order to influence audience interpretations.

Students have a knowledge of media languages in order to understand how they create meaning (effect an audience, meet a text’s purpose)

Students have a knowledge following of genre, hybridity and intertextuality in order to understand how the producers repeat, differ and hybridise the conventions.

Students have a knowledge of the significance of subverting genre conventions.

Students have a knowledge of media languages, in order to understand how they can construct representations. 

Students have a knowledge of how representations: 
•	Conform or subvert stereotypes.
•	Are influenced by the historical context at the time.
•	Are influenced by social and cultural contexts.
•	Conform or challenge feminist theory.
· May be under/misrepresented 
•	Are interpreted by media audiences and responded to.

In order to understand why they have been constructed in this way by the producer and to promote equality and tolerance. 

Students have a knowledge of selection and combination in order to understand the way events, issues, individuals and social groups are represented.

Students have a knowledge of social, economic, cultural and historical contextual factors, in order to understand how this can influence how a text is produced and how it can be interpreted by audiences.

Students will have a knowledge of media theories in order to understand how these can be applied to the specific set texts.

Students have knowledge of the historical, social and economic contexts of the magazine industry in order to understand the place of the two programmes within it (Huck and Woman’s Realm) 

Students have knowledge of different:
· Mainstream and independent magazines
· demographics of audiences

In order to understand the wider media industry.



Students have knowledge of the processes of production, distribution and circulation of magazines in order to understand how these processes can shape media products

Students understand the relationship of recent technological change on television  production, distribution and circulation to be able to understand how these changes are impacting the wider media industry and apply this to the global magazine industry (Huck and Woman’s Realm)

Students have knowledge of the significance of patterns of ownership and control on the production of magazine industry in order to understand the economic contexts of the wider industry and be able to apply this to two magazines (Huck and Woman’s Realm)

Students have knowledge of the role of regulation in UK production, distribution and circulation of TV programmes in order to understand how the industry functions within the rule of law in the UK and apply these two programmes within it (Huck and Woman’s Realm)

Students have knowledge of how audiences are grouped and categorised by the global magazine industry, in order to identify the target audience(s) of programmes (Huck and Woman’s Realm)

Students have knowledge of how audiences interpret magazines, in order to understand how and why audiences may interpret magazines in different ways 

Students have knowledge of how the global magazine industry targets audiences through the content and appeal of magazines and through the ways in which they are marketed, distributed and circulated in order to apply this to two magazines (Huck and Woman’s Realm)
	Students will have a knowledge of representation in order to understand how viewpoints, reality and ideologies can be constructed by a media producer in order to influence audience interpretations.

Students have a knowledge of media languages in order to understand how they create meaning (effect an audience, meet a text’s purpose)

Students have a knowledge following of genre, hybridity and intertextuality in order to understand how the producers repeat, differ and hybridise the conventions.

Students have a knowledge of the significance of subverting genre conventions.

Students have a knowledge of media languages, in order to understand how they can construct representations. 

Students have a knowledge of how representations: 
•	Conform or subvert stereotypes.
•	Are influenced by the historical context at the time.
•	Are influenced by social and cultural contexts.
•	Conform or challenge feminist theory.
· May be under/misrepresented 
•	Are interpreted by media audiences and responded to.

In order to understand why they have been constructed in this way by the producer and to promote equality and tolerance. 

Students have a knowledge of selection and combination in order to understand the way events, issues, individuals and social groups are represented.

Students have a knowledge of social, economic, cultural and historical contextual factors, in order to understand how this can influence how a text is produced and how it can be interpreted by audiences.

Students will have a knowledge of media theories in order to understand how these can be applied to the specific set texts.

Students have knowledge of the historical, social and economic contexts of the magazine industry in order to understand the place of the two programmes within it (Zoella and Attitude)

Students have knowledge of different:
· Mainstream and independent magazines
· demographics of audiences

In order to understand the wider media industry.



Students have knowledge of the processes of production, distribution and circulation of magazines in order to understand how these processes can shape media products

Students understand the relationship of recent technological change on television  production, distribution and circulation to be able to understand how these changes are impacting the wider media industry and apply this to the global magazine industry (Zoella and Attitude)

Students have knowledge of the significance of patterns of ownership and control on the production of magazine industry in order to understand the economic contexts of the wider industry and be able to apply this to two magazines (Zoella and Attitude)

Students have knowledge of the role of regulation in UK production, distribution and circulation of TV programmes in order to understand how the industry functions within the rule of law in the UK and apply these two programmes within it (Zoella and Attitude)

Students have knowledge of how audiences are grouped and categorised by the global magazine industry, in order to identify the target audience(s) of programmes (Zoella and Attitude) 
Students have knowledge of how audiences interpret magazines, in order to understand how and why audiences may interpret magazines in different ways 

Students have knowledge of how the global magazine industry targets audiences through the content and appeal of magazines and through the ways in which they are marketed, distributed and circulated in order to apply this to two magazines (Zoella and Attitude)
	Students will have a knowledge of:
· media languages 
· representations
· industries 
· audiences
· digital convergence
· genres of different media products 
in order to develop a statement of aims and intentions.

Students have a knowledge of:
· codes and conventions 
· media languages constructing representations
· industry context 
· production process
· distribution and marketing 
· methods to target audience
· audience responses 
in order to construct primary and secondary research into their chosen brief. 

Students will have a knowledge of pre-production elements in order to plan their production carefully to ensure they are demonstrating their knowledge of the theoretical framework. 

Students will have a knowledge of equipment and software in order to produce and edit their individual work. 

	What pupils should already know
(prior learning components)


	Students will have a basic understanding of different types of newspapers.

Students will have a very basic knowledge of some examples of newspapers from the UK.

Students will have a very basic knowledge of the political parties which are present within the UK.

Students will have a very basic knowledge of the issue of Brexit and the process in which the UK has gone through in order to leave the EU.

Students will have a good understanding of media languages and how they can construct representations. 

Students will have a good understanding of the purpose of newspapers. 

Students will have a good understanding of how media languages can be constructed to create meaning.

Students will have a good understanding of how and why texts can repeat, differ and hybridise genre conventions.

Students will have a good understanding of different narrative structures are used to communicate its meaning.

A good knowledge of the processes of production, distribution and circulation of media products in the film marketing and video games sector (Y12)

A good understanding of the relationship of recent technological change and media production, distribution and circulation in the film marketing sector marketing and video games (Y12)

Good knowledge of the significance of patterns of ownership and control on the production of media products in the film marketing sector marketing and video games (Y12)

Good knowledge of the role of regulation in global production, distribution and circulation of media products in the film marketing sector marketing and video games (Y12)

Good knowledge of how audiences are grouped and categorised by the media industries, in the advertising sector (Y12)

Good knowledge of how audiences interpret media products, in the advertising sector (Y12)

Good knowledge of how the media producers target audiences through the content and appeal of media products and through the ways in which they are marketed, distributed and circulated in the advertising sector (Y12)

Students will have a good understanding of how gender and ethnic representations can be conformed to and subverted.

Students will have a good understanding as to how contexts can influence the representations being constructed within a media text.

	Basic knowledge of the processes of production, distribution and circulation of media products in the film marketing sector (Y12)

A basic understanding of the relationship of recent technological change and media production, distribution and circulation in the film marketing sector (Y12)

Basic knowledge of the significance of patterns of ownership and control on the production of media products in the film marketing sector (Y12)

Basic knowledge of the role of regulation in global production, distribution and circulation of media products in the film marketing sector (Y12)

Basic knowledge of how audiences are grouped and categorised by the media industries, in the advertising sector (Y12)

Basic knowledge of how audiences interpret media products, in the advertising sector (Y12)

Basic knowledge of how the media producers target audiences through the content and appeal of media products and through the ways in which they are marketed, distributed and circulated in the advertising sector (Y12)
	Students will have a basic knowledge understanding of different genres of magazines. 

Students may have a very basic knowledge of some examples of magazines which fall inside these genres.

Students may have a very basic knowledge of the conventions of magazine front covers.

Students will have a very good understanding of media languages and how they can construct representations. 

Students will have a good understanding of the different purposes of magazines.

Students will have a very good understanding of how media languages can be constructed to create meaning.

Students will have a very good understanding of how and why texts can repeat, differ and hybridise genre conventions.

A very good knowledge of the processes of production, distribution and circulation of media products in the film marketing, newspaper, TV, radio and video games sector (Y12)

A very good understanding of the relationship of recent technological change and media production, distribution and circulation in the film marketing sector, newspaper, TV, radio, marketing and video games (Y12)

Very good knowledge of the significance of patterns of ownership and control on the production of media products in the film marketing sector, newspaper, TV, radio, marketing and video games (Y12)

Very good knowledge of the role of regulation in global production, distribution and circulation of media products in the film marketing sector, newspaper, TV, radio, marketing and video games (Y12)

Very good knowledge of how audiences are grouped and categorised by the media industries, in the advertising, newspaper, TV and radio sector (Y12)

Very good knowledge of how audiences interpret media products, in the radio, TV,  newspaper and advertising sector (Y12)

Very good knowledge of how the media producers target audiences through the content and appeal of media products and through the ways in which they are marketed, distributed and circulated in the radio, TV, newspaper and advertising sector (Y12)

Students will have a very good understanding of how gender and ethnic representations can be conformed to and subverted.

Students will have a very good understanding as to how contexts can influence the representations being constructed within a media text.


Students will have a knowledge of how audiences are grouped and categorised by media industries, in order to identify the target audience(s) of media texts.

Students will have a knowledge of how a media industry targets audience through the content and appeal and through the ways in which they are marketed, distributed and circulated. 

Students will have a knowledge of the relationship of recent technological change on production, distribution and circulation of a media industry.

Students will have a knowledge of the significance of patterns of ownership and control on the production of a media industry in order to understand the economic contexts of the wider industry.


	Students will have a good knowledge understanding of different types of online media.

Students may have a knowledge of some examples of online content producers.

Students will have a very good understanding of media languages and how they can construct representations. 

Students will have a very good understanding of how media languages can be constructed to create meaning.

Students will have a very good understanding of how and why texts can repeat, differ and hybridise genre conventions.

A very good knowledge of the processes of production, distribution and circulation of media products in the film marketing, newspaper, TV, radio, magazine and video games sector (Y12)

A very good understanding of the relationship of recent technological change and media production, distribution and circulation in the film marketing sector, newspaper, TV, radio, magazine and video games (Y12)

Very good knowledge of the significance of patterns of ownership and control on the production of media products in the film marketing sector, newspaper, TV, radio, magazine and video games (Y12)

Very good knowledge of the role of regulation in global production, distribution and circulation of media products in the film marketing sector, newspaper, TV, radio, magazine and video games (Y12)

Very good knowledge of how audiences are grouped and categorised by the media industries, in the advertising, newspaper, TV, magazine and radio sector (Y12)

Very good knowledge of how audiences interpret media products, in the radio, TV,  newspaper, magazine and advertising sector (Y12)

Very good knowledge of how the media producers target audiences through the content and appeal of media products and through the ways in which they are marketed, distributed and circulated in the radio, TV, newspaper, magazine and advertising sector (Y12)

Students will have a very good understanding of how gender and ethnic representations can be conformed to and subverted.

Students will have a very good understanding as to how contexts can influence the representations being constructed within a media text.


Students will have a knowledge of how audiences are grouped and categorised by media industries, in order to identify the target audience(s) of media texts.

Students will have a knowledge of how a media industry targets audience through the content and appeal and through the ways in which they are marketed, distributed and circulated. 

Students will have a knowledge of the relationship of recent technological change on production, distribution and circulation of a media industry.

Students will have a knowledge of the significance of patterns of ownership and control on the production of a media industry in order to understand the economic contexts of the wider industry.

	Students will have a clear understanding of media languages and how they can construct representations and create meaning.

Students will have a clear understanding of how and why texts can repeat, differ and hybridise genre conventions.

Clear knowledge of how audiences are grouped and categorised by the media industries, across a range of sectors.


Clear knowledge of how the media producers target audiences through the content and appeal of media products and through the ways in which they are marketed, distributed and circulated across a range of sectors

A clear knowledge of the processes of production, distribution and circulation of media products

A clear understanding of the relationship of recent technological change and media production, distribution and circulation in the advertising sector

A clear knowledge of the role of regulation in global production, distribution and circulation of media products

Clear knowledge of how audiences are grouped and categorised by the media industries

	Transferrable knowledge (skills)

	The ability to analyse and infer a text understanding 

The ability to compare features of a text across to another

The ability to consider their own interpretations and points of view in order to reach a justified conclusion. 

The ability to understand the connotations and denotations of media languages (camera, mise-en-scene, editing, sound, genre, narrative) to put it into practice. 

Connotations of visual codes 

How to consider their own interpretations 

Application of specific media theorists

The ways media producers group and categorise audiences

The ways different audiences receive and respond to media texts

The ways patterns of ownership influence production of a media product

	The ways media producers group and categorise audiences

The ways different audiences receive and respond to media texts

The ways patterns of ownership influence production of a media product

Application of specific theorists within the theoretical framework
	The ability to analyse and infer a text understanding 

The ability to compare features of a text across to another

The ability to consider their own interpretations and points of view in order to reach a justified conclusion. 

The ability to understand the connotations and denotations of media languages (camera, mise-en-scene, editing, sound, genre, narrative) to put it into practice. 

Connotations of visual codes 

How to consider their own interpretations 

Application of specific media theorists

The ways media producers group and categorise audiences

The ways different audiences receive and respond to media texts

How audiences are grouped and categorised by media industries

The ways patterns of ownership influence production of a media product

The way events, issue, individuals (including self-representation) and social groups (including social identity) are represented
through processes of selection and combination

The processes which lead media producers to make choices about how to represent events, issues, individuals and social groups

How and why stereotypes can be used positively and negatively

The effect of contextual factors on representations

The relationship of recent technological change and media production, distribution and circulation

The role of regulation in global production, distribution and circulation 
	The ability to analyse and infer a text understanding 

The ability to compare features of a text across to another

The ability to consider their own interpretations and points of view in order to reach a justified conclusion. 

The ability to understand the connotations and denotations of media languages (camera, mise-en-scene, editing, sound, genre, narrative) to put it into practice. 

Connotations of visual codes 

How to consider their own interpretations 

Application of specific media theorists

The ways media producers group and categorise audiences

The ways different audiences receive and respond to media texts

How audiences are grouped and categorised by media industries

The ways patterns of ownership influence production of a media product

The way events, issue, individuals (including self-representation) and social groups (including social identity) are represented
through processes of selection and combination 
The processes which lead media producers to make choices about how to represent events, issues, individuals and social groups

How and why stereotypes can be used positively and negatively

The effect of contextual factors on representations

The relationship of recent technological change and media production, distribution and circulation

The role of regulation in global production, distribution and circulation
	The ability to analyse and infer a text understanding 

The ability to compare features of a text across to another

The ability to consider their own interpretations and points of view in order to reach a justified conclusion. 

The ability to understand the connotations and denotations of media languages (camera, mise-en-scene, editing, sound, genre, narrative) to put it into practice. 

Connotations of visual codes 

How to consider their own interpretations 

Application of specific media theorists

The ways media producers group and categorise audiences

The ways different audiences receive and respond to media texts

The ways patterns of ownership influence production of a media product


	Key vocabulary pupil will know and learn	Comment by R Hesmondhalgh: Wow! Some of these are lengthy. Are you confident that students will know and understand all of these?


	Audience Positioning
Tabloid
Circulation
Broadsheet
Horizontal Integration
Ideology
Mode of Address
Monopoly
Oligopoly
Opinion leaders
Pick and Mix Theory
Readership
Intertextuality
Vertical Integration
Gatekeeping
News Agenda
Anchorage
Headlines
Copy
Human Interest Story
Bias
Ideological Discourse
Red Top 
Black Top 
Conservative Party
Labour Party
Tory
Left wing
Right wing 
Production
Distribution
Circulation
Globalisation
Conglomerate
Company
Horizontal Integration
Regulation
Convergence
IPCC
PCC
Demographic
Psychographic
Socio-Economic Group,

	Production, Distribution, Circulation, Globalisation, Conglomerate, Company, Horizontal Integration, Vertical Integration, Synergy, Regulation, Marketing, Convergence, PEGI, Video Standards Council (VSC), Games Rating Authority (GRA), Demographic, Psychographic, Socio-Economic Group,

	Audience Positioning
Audience Response
Circulation
Diversification
Horizontal Integration
Ideological violence
Mode of Address
Monopoly
Oligopoly
Opinion leaders
Pick and Mix Theory
Readership
Uses and Gratifications Theory
Vertical Integration
Patriarchy

	Interactivity
Audience Response
Confessional
Ideological violence
Mode of Address
Participatory Culture
Affiliation
Opinion leaders
Pick and Mix Theory
Identification
Web 2.0
Vlog
Single Camera Edit
Narrative currency
Codes of realism
Aspirational narrative
Jump cut
Breaking the fourth wall
Unscripted narrative
Collaborative content
Amateur aesthetic
Presenter POV
Invitation into private spaces
Narrative authenticity
Best friend characterisation
Confessional narrative
Candid imagery
Sanitised story content
High key lighting
Parasocial interaction
	Cross Media Production
media languages 
representations
industries 
audiences
convergence
statement of aims 
research 
proposal
moodboards
flat plans
fonts
strapline
script
sound effects
recce
blurb



	Assessment activities



	30-minute assessment at the end of the each of the texts. These extended writing assessments are recall and retention assessments which assess the knowledge of the previous texts.

Extended writing tasks throughout, assessing student’s ability to apply the knowledge and skills learnt in this unit. 

Assessed as a section of a larger assessment in HT5 – Full assessment is 45 minutes and assesses students’ ability to apply knowledge and skills gained in this unit and prior learning

The knowledge in this unit is assessed in a 20-35 minute component of the above exam
	Assessed as a section of the Y13 mock exams in HT3 – Full exam is 2 hours, 15 minutes and assesses students’ ability to apply knowledge and skills gained in this unit and prior learning

The knowledge in this unit is assessed in a 20-30 minute component of the above exam
	30-minute assessment at the end of the each of the texts. These extended writing assessments are recall and retention assessments which assess the knowledge of the previous texts.

Extended writing tasks throughout, assessing student’s ability to apply the knowledge and skills learnt in this unit. 

Assessed as a section of a larger assessment in HT5 – Full assessment is 45 minutes and assesses students’ ability to apply knowledge and skills gained in this unit and prior learning

The knowledge in this unit is assessed in a 45 minute component of the above exam
	30-minute assessment at the end of the each of the texts. These extended writing assessments are recall and retention assessments which assess the knowledge of the previous texts.

Extended writing tasks throughout, assessing student’s ability to apply the knowledge and skills learnt in this unit. 

Assessed as a section of a larger assessment in HT5 – Full assessment is 45 minutes and assesses students’ ability to apply knowledge and skills gained in this unit and prior learning

The knowledge in this unit is assessed in a 45 minute component of the above exam
	NEA – internally assessed and externally moderated. 

	Resources available	Comment by R Hesmondhalgh: to be added. Make sure that best practice is shared so that an ECT for example would know what this looks like.



	insert link to shared folder when resources are centralised]

[insert link to set product info sheet]
	[insert link to shared folder when resources are centralised]

[insert link to set product info sheet … if Eduqas every gets round to releasing it]
	insert link to shared folder when resources are centralised]

[insert link to set product info sheet]
	insert link to shared folder when resources are centralised]

[insert link to set product info sheet]
	insert link to shared folder when resources are centralised]

[insert link to brief and student booklet]

	Notes

Why this topic is important…

	This unit provides students with the opportunity to explore a wide range of different media texts within a specific industry and media sector. 

This unit allows students to look at two different styles of newspapers ‘tabloid’ and ‘middle market’ which provides students with this awareness.

This unit allows students to understand the methods and techniques in which newspapers can use is in order to influence audience opinions.

This unit provides students with an ability to potentially assess the reliability of their news sources moving forward.

This unit provides students with an increased political understanding, developing knowledge of different political parties which could help them when voting in the future.

This unit provides students with an awareness that newspapers can construct their own versions of reality, meaning student may be more likely to assess how valid or reliable a new story may be depending on various different factors. 


This unit allows students to critically analyse media texts in which they will consume, offering a new insight to why and how a producer will encode certain media languages and representations.

This unit provides students with the opportunity to understand how media texts can influence audiences’ ideologies and opinions which is important as students will be repeatedly exposed to media in their daily lives. 

This unit will allow students to look at the how media producers use media language to construct representations in order to critically view media texts in their daily life.

This unit provides students to look at stereotypes and how and why they are used positively and negatively. This allows students to examine these different attitudes and values.

This unit will allow students to look at how and why social groups maybe marginalised or under represented. 

This unit will allow students to begin to understand how media languages and representation can convey values, attitudes, beliefs about the world. 

This unit allows students to understand how different audiences may respond differently to certain media languages and representations which develops tolerance and different points of views.

This unit allows student to develop equality, diversity and British Values through inclusive class environment and discussions.

Allows for the revisiting of key audience and industry concepts to develop students’ understanding of these and their ability to effectively and independently apply this to a range of future set products.

Exposes students to the wider arguments about media effects and the role of violent media on transgressive behaviour

Links to British Values and the rule of law through discussion on the above and UK regulation which allows students to develop their understanding of contemporary UK society.
	Allows for the revisiting of key audience and industry concepts to develop students’ understanding of these and their ability to effectively and independently apply this to a range of future set products.

Exposes students to the wider arguments about media effects and the role of violent media on transgressive behaviour

Links to British Values and the rule of law through discussion on the above and UK regulation which allows students to develop their understanding of contemporary UK society.
	This unit provides students with the opportunity to explore a wide range of different media texts within a specific industry and media sector. 

This unit allows students to critically analyse media texts in which they will consume, offering a new insight to why and how a producer will encode certain media languages and representations.

This unit allows students to look at the impact of which technological change and the digital age can have on a media industry. 

This unit provides students with the opportunity to understand how media texts can influence audiences’ ideologies and opinions which is important as students will be repeatedly exposed to media in their daily lives. 

This unit will allow students to look at the how media producers use media language to construct representations in order to critically view media texts in their daily life.

This unit provides students to look at stereotypes and how and why they are used positively and negatively. This allows students to examine these different attitudes and values.

This unit will allow students to look at how and why social groups maybe marginalised or under represented. 

This unit will allow students to begin to understand how media languages and representation can convey values, attitudes, beliefs about the world. 

This unit allows students to understand how different audiences may respond differently to certain media languages and representations which develops tolerance and different points of views.

This unit allows student to develop equality, diversity and British Values through inclusive class environment and discussions.

Allows for the revisiting and embedding of key, foundational audience concepts to develop students’ understanding of these and their ability to effectively and independently apply this to a range of future set products.

Links to British Values and tolerance through discussion on the differing interpretations and UK regulation which allows students to develop their understanding of contemporary UK society and increases their cultural capital.
	This unit provides students with the opportunity to explore a wide range of different media texts within a specific industry and media sector. 

This unit allows students to look at online media and the issues surrounding content, this is particularly relevant for students in the digital age 

This unit allows students to critically analyse media texts in which they will consume, offering a new insight to why and how a producer will encode certain media languages and representations.

This unit allows students to look at the impact of which technological change and the digital age can have on a media industry. 

This unit provides students with the opportunity to understand how media texts can influence audiences’ ideologies and opinions which is important as students will be repeatedly exposed to media in their daily lives. 

This unit will allow students to look at the how media producers use media language to construct representations in order to critically view media texts in their daily life.

This unit provides students to look at stereotypes and how and why they are used positively and negatively. This allows students to examine these different attitudes and values.

This unit will allow students to look at how and why social groups maybe marginalised or under represented. 

This unit will allow students to begin to understand how media languages and representation can convey values, attitudes, beliefs about the world. 

This unit allows students to understand how different audiences may respond differently to certain media languages and representations which develops tolerance and different points of views.

This unit allows student to develop equality, diversity and British Values through inclusive class environment and discussions.

Allows for the revisiting and embedding of key, foundational audience concepts to develop students’ understanding of these and their ability to effectively and independently apply this to a range of future set products.

Links to British Values and tolerance through discussion on the differing interpretations and UK regulation which allows students to develop their understanding of contemporary UK society and increases their cultural capital.
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