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	Subject:
	A-Level Media Studies
	Year
	12
	Ability  
	ALL



	Term / Date(s)
	Unit 1 (5-6 weeks)
	Unit 2 (4-6 weeks)
	Unit 3 (6-8 weeks)
	Unit 4 (6-8 weeks)
	Unit 5: Radio (2-4weeks)
	Unit 6: Television in a Global Age (8-10 weeks)
	Unit 7 (ongoing)
	

	Topic
	Introduction to Media Studies 
	Film Marketing 
	Advertising and Marketing 
	Music Videos 
	Have you Heard George’s Podcast?
	Peaky Blinders and The Bridge
	NEA 
	

	Topic overview

Pupils will learn…

	The pillars of the theoretical framework – media language, representation and audience 

How to analyse unseen media texts using these pillars
	How the film marketing industry influences the production and distribution of media products

How the set products (Black Panther and I, Daniel Blake) are influenced by the above
	How media languages in the advertising and marketing texts create meaning and construct representations. 

How historical, social and cultural contexts have influenced the media languages encoded by the producer.

How audiences interact with and influence advertisement production

How the set products (Tide and WaterAid) are influenced by the above
	How media languages in the music videos studied create meaning and construct representations. 

How historical, social and cultural contexts have influenced the media languages encoded by the producer.
	How audiences interact with and influence radio production

How the radio industry influences the production and distribution of media products

How Late Night Woman’s Hour (LNWH) is influenced by the above
	How media languages in the TV programmes studied create meaning and construct representations. 

How historical, social and cultural contexts have influenced the media languages encoded by the producer.

How audiences interact with and influence TV production

How the global TV industry influences the production and distribution of media products

How the set products (Humans and The Returned) is influenced by the above
	Apply knowledge of media languages, representations, audience and industries to develop a media product in response to a brief.
	

	Components



	Students have a knowledge the following media languages: 
· camera 
· mise-en-scene elements 
· sound 
· editing
· genre 
· narrative 
in order to understand how they create meaning (effect an audience, meet a text’s purpose)
This would include: 
1. Students have a knowledge of genre in order to understand why this is beneficial for producers and audiences.
2. Students have a knowledge of genre in order to understand how and why text repeat, differ and hybridise genre conventions. 
3. Students have a knowledge of different narrative structures in order to understand how texts communicate its meaning.
4. Students have a knowledge of narrative structures in order to understand how and why binary opposites are used.
5. Students have a knowledge of media languages, in order to understand how they can construct representations. 

Students have a knowledge of audience categorisation methods in order to understand how texts can target and appeal to different audiences.

Students have a knowledge of audience demographics in order to understand how audiences can respond to different media texts (reception theory).

Students have a knowledge of audience demographics in order to understand how texts can position an audience through its discourse and media languages.

	Students have knowledge of the historical, social and economic contexts of the film marketing industry in order to understand the place of marketing campaigns within it (Black Panther and I, Daniel Blake) 

Students have knowledge of different:
· genres of films
· production studios
In order to understand the wider media industry.

Students have knowledge of the processes of production, distribution and circulation of films in order to understand how these processes can shape media products

Students understand the relationship of recent technological change on film marketing production, distribution and circulation to be able to understand how these changes are impacting the wider media industry and apply this to a marketing campaign (Black Panther and I, Daniel Blake)

Students have knowledge of the significance of patterns of ownership and control on the production of film and film marketing campaigns in order to understand the economic contexts of the wider industry and be able to apply this to a marketing campaign (Black Panther and I, Daniel Blake)

Students have knowledge of the role of regulation in global and UK production, distribution and circulation of film marketing in order to understand how the industry functions within the rule of law in the UK and apply this to a marketing campaign (Black Panther and I, Daniel Blake)
	Students have a knowledge of media in order to understand how they create meaning (effect an audience, meet a text’s purpose)

Students have a knowledge following of genre in order to understand how the producers repeat, differ and hybridise the conventions.

Students have a knowledge of different narrative structures in order to understand how texts communicate its meaning.

Students have a knowledge of narrative structures in order to understand how and why binary opposites are encoded by the producers. 

Students have a knowledge of media languages, in order to understand how they can construct representations. 

Students have a knowledge of how gender representations: 
· Conform or subvert stereotypes.
· Are influenced by the historical context at the time.
· Are influenced by social and cultural contexts.
· Conform or challenge feminist theory.
· May be under/misrepresented 
· Are interpreted by media audiences and responded to.

In order to understand why they have been constructed in this way by the producer and to promote equality and tolerance. 

Students have a knowledge of how ethnic representations: 

· Conform or subvert stereotypes.
· Are influenced by the historical context at the time.
· Are influenced by social and cultural contexts.
· Conform or challenge post-colonial theory.
· May be under/misrepresented 
· Are interpreted by media audiences and responded to.

In order to understand why they have been constructed in this way by the producer and to promote equality and tolerance. 

Students have a knowledge of selection and combination in order to understand the way events, issues, individuals and social groups are represented.

Students have a knowledge of social, cultural and historical contextual factors, in order to understand how this can influence how a text is produced and how it can be interpreted by audiences.

Students will have a knowledge of media theories in order to understand how these can be applied to the specific set texts.

Students have knowledge of how audiences are grouped and categorised by the advertising industry, in order to identify the target audience(s) of adverts and the set products (Tide and WaterAid)

Students have knowledge of how audiences interpret advertisements, in order to understand how and why audiences may interpret adverts in different ways 

Students have knowledge of how the advertising industry targets audiences through the content and appeal of advertisements and through the ways in which they are marketed, distributed and circulated in order to apply this to advertisements (Tide and WaterAid)
	Students have a knowledge of media in order to understand how they create meaning (effect an audience, meet a text’s purpose)

Students have a knowledge following of genre in order to understand how the producers repeat, differ and hybridise the conventions.

Students have a knowledge of different narrative structures in order to understand how texts communicate its meaning.

Students have a knowledge of narrative structures in order to understand how and why binary opposites are encoded by the producers. 

Students have a knowledge of media languages, in order to understand how they can construct representations. 

Students have a knowledge of how gender representations: 
•	Conform or subvert stereotypes.
•	Are influenced by the historical context at the time.
•	Are influenced by social and cultural contexts.
•	Conform or challenge feminist theory.
· May be under/misrepresented 
•	Are interpreted by media audiences and responded to.

In order to understand why they have been constructed in this way by the producer and to promote equality and tolerance. 

Students have a knowledge of how ethnic representations: 

•	Conform or subvert stereotypes.
•	Are influenced by the historical context at the time.
•	Are influenced by social and cultural contexts.
•	Conform or challenge feminist theory.
· May be under/misrepresented
•	Are interpreted by media audiences and responded to.

In order to understand why they have been constructed in this way by the producer and to promote equality and tolerance.

Students have a knowledge of selection and combination in order to understand the way events, issues, individuals and social groups are represented.


Students have a knowledge of social, cultural and historical contextual factors, in order to understand how this can influence how a text is produced and how it can be interpreted by audiences.

Students will have a knowledge of media theories in order to understand how these can be applied to the specific set texts.
	Students have knowledge of the historical, social and economic contexts of the radio industry in order to understand the place of LNWH within it. 

Students have knowledge of different:
· Types of radio content
· demographics of audiences
· producers of radio
In order to understand the wider media industry.

Students have knowledge of the processes of production, distribution and circulation of radio in order to understand how these processes can shape media products

Students understand the relationship of recent technological change on video game production, distribution and circulation to be able to understand how these changes are impacting the wider media industry and apply this to the radio programme within it (LNWH)

Students have knowledge of the significance of patterns of ownership and control on the production of radio in order to understand the economic contexts of the wider industry and be able to apply this to a radio programme (LNWH)

Students have knowledge of the role of regulation in UK production, distribution and circulation of radio in order to understand how the industry functions within the rule of law in the UK and apply this to a radio programme (LNWH)

Students have knowledge of how audiences are grouped and categorised by the radio  industry, in order to identify the target audience(s) of a radio programme (LNWH)	Comment by R Hesmondhalgh: spacing

Students have knowledge of how audiences interpret radio, in order to understand how and why audiences may interpret radio programmes in different ways 

Students have knowledge of how the radio industry targets audiences through the content and appeal of radio and through the ways in which they are marketed, distributed and circulated in order to apply this to a radio programme (LNWH)


Students have a knowledge of social, cultural and historical contextual factors, in order to understand how this can influence how a text is produced and how it can be interpreted by audiences.

Students will have a knowledge of media theories in order to understand how these can be applied to the specific set texts.

Students have knowledge of how audiences are grouped and categorised by the radio industry, in order to identify the target audience(s) of adverts and the set product (LNWH)

Students have knowledge of how audiences interpret radio programmes, in order to understand how and why audiences may interpret adverts in different ways 

Students have knowledge of how the radio industry targets audiences through the content and appeal of advertisements and through the ways in which they are marketed, distributed and circulated in order to apply this to a radio programme (LNWH)
	Students have a knowledge of media languages in order to understand how they create meaning (effect an audience, meet a text’s purpose)

Students have a knowledge following of genre, hybridity and intertextuality in order to understand how the producers repeat, differ and hybridise the conventions.

Students have a knowledge of different narrative structures in order to understand how texts communicate its meaning.

Students have a knowledge of narrative structures in order to understand how and why binary opposites, enigma codes and narrative disruptions are encoded by the producers. 

Students have a knowledge of media languages, in order to understand how they can construct representations. 

Students have a knowledge of how gender representations: 
•	Conform or subvert stereotypes.
•	Are influenced by the historical context at the time.
•	Are influenced by social and cultural contexts.
•	Conform or challenge feminist theory.
· May be under/misrepresented 
•	Are interpreted by media audiences and responded to.

In order to understand why they have been constructed in this way by the producer and to promote equality and tolerance. 

Students have a knowledge of how ethnic representations: 

•	Conform or subvert stereotypes.
•	Are influenced by the historical context at the time.
•	Are influenced by social and cultural contexts.
•	Conform or challenge feminist theory.
· May be under/misrepresented
•	Are interpreted by media audiences and responded to.

In order to understand why they have been constructed in this way by the producer and to promote equality and tolerance.


Students have a knowledge of how age representations: 

•	Conform or subvert stereotypes.
•	Are influenced by the historical context at the time.
•	Are influenced by social and cultural contexts.
•	Conform or challenge feminist theory.
· May be under/misrepresented
•	Are interpreted by media audiences and responded to.

In order to understand why they have been constructed in this way by the producer and to promote equality and tolerance.


Students have a knowledge of selection and combination in order to understand the way events, issues, individuals and social groups are represented.


Students have a knowledge of social, economic, cultural and historical contextual factors, in order to understand how this can influence how a text is produced and how it can be interpreted by audiences.

Students will have a knowledge of media theories in order to understand how these can be applied to the specific set texts.

Students have knowledge of the historical, social and economic contexts of the global TV industry in order to understand the place of the two programmes within it (Humans and The Returned) 

Students have knowledge of different:
· Genres of programmes
· demographics of audiences
· producers of television programmes
In order to understand the wider media industry.

Students have knowledge of the processes of production, distribution and circulation of TV  in order to understand how these processes can shape media products

Students understand the relationship of recent technological change on television  production, distribution and circulation to be able to understand how these changes are impacting the wider media industry and apply this to the global TV industry (Humans and The Returned)

Students have knowledge of the significance of patterns of ownership and control on the production of TV industry in order to understand the economic contexts of the wider industry and be able to apply this to two programmes (Humans and The Returned) 

Students have knowledge of the role of regulation in UK production, distribution and circulation of TV programmes in order to understand how the industry functions within the rule of law in the UK and apply these two programmes within it (Humans and The Returned)

Students have knowledge of how audiences are grouped and categorised by the global TV industry, in order to identify the target audience(s) of programmes (Humans and The Returned)

Students have knowledge of how audiences interpret TV programmes, in order to understand how and why audiences may interpret TV programmes in different ways 

Students have knowledge of how the global TV industry targets audiences through the content and appeal of TV and through the ways in which they are marketed, distributed and circulated in order to apply this to two programmes (Humans and The Returned)
	Students will have a knowledge of:
· media languages 
· representations
· industries 
· audiences
· digital convergence
· genres of different media products 
in order to develop a statement of aims and intentions.

Students have a knowledge of:
· codes and conventions 
· media languages constructing representations
· industry context 
· production process
· distribution and marketing 
· methods to target audience
· audience responses 
in order to construct primary and secondary research into their chosen brief. 

Students will have a knowledge of pre-production elements in order to plan their production carefully to ensure they are demonstrating their knowledge of the theoretical framework. 

Students will have a knowledge of equipment and software in order to produce and edit their individual work. 
	

	What pupils should already know
(prior learning components)


	Some students will have a basic understanding of media products, including: film posters, trailers, music videos, newspapers, print and audio-visual advertisements, magazines and video games. 

Genre, Purpose and Narrative including English will taught through KS4

Audience and Purpose including English and Drama will be taught throughout KS3

Colour theory and compositions including Art throughout KS3

Connotations of visual codes including use of colour, body language, positioning, 
	A developing knowledge of the processes of production, distribution and circulation of media products in the advertising sector (Advertising and Marketing)

A developing understanding of the relationship of recent technological change and media production, distribution and circulation in the advertising sector (Advertising and Marketing)

A developing knowledge of the significance of patterns of ownership and control on the production of media products in the advertising sector (Advertising and Marketing)

A developing knowledge of the role of regulation in global production, distribution and circulation of media products in the advertising sector (Advertising and Marketing)


	Students will have a basic understanding of different forms of advertising (print and audio-visual)

Students will have a basic understanding of media languages and how they can construct representations. 

Students will have a basic understanding of the purpose of the these different advertisements.

Students will have a basic understanding of how media languages can be constructed to create meaning.

Students will have a basic understanding of how and why texts can repeat, differ and hybridise genre conventions.

Students will have a basic understanding of different narrative structures are used to communicate its meaning.

Basic knowledge of how audiences are grouped and categorised by the media industries, across a range of sectors (Introduction to Media Studies)

Basic knowledge of how audiences interpret media products, across a range of sectors (Introduction to Media Studies)

Basic knowledge of how the media producers target audiences through the content and appeal of media products and through the ways in which they are marketed, distributed and circulated across a range of sectors (Introduction to Media Studies)
	Students will have a basic understanding of different styles of music videos.

Students will have some understanding of media languages and how they can construct representations. 

Students will have some understanding of the purpose of music videos.

Students will have some understanding of how media languages can be constructed to create meaning.

Students will have some understanding of how and why texts can repeat, differ and hybridise genre conventions.

Students will have some understanding of different narrative structures are used to communicate its meaning.

Students will have some understanding of how gender and ethnic representations can be conformed to and subverted.

Students will have some understanding as to how contexts can influence the representations being constructed within a media text.

	Students will have a basic understanding of different types of radio programming

Students will have a very basic knowledge of some examples of radio stations from the UK.

Students will have a very basic knowledge of the BBC and the nature of a public service broadcaster.

A good knowledge of the processes of production, distribution and circulation of media products in the film marketing, newspaper and video games sector (Y12)

A good understanding of the relationship of recent technological change and media production, distribution and circulation in the film marketing, newspaper, and video games (Y12)

Good knowledge of the significance of patterns of ownership and control on the production of media products in the film marketing, newspaper, and video games sectors (Y12)

Good knowledge of the role of regulation in global production, distribution and circulation of media products in the film marketing, newspaper, and video games sectors (Y12)

Good knowledge of how audiences are grouped and categorised by the media industries, in the advertising sector (Y12)

Good knowledge of how audiences interpret media products, in the advertising and newspaper sectors (Y12)

Good knowledge of how the media producers target audiences through the content and appeal of media products and through the ways in which they are marketed, distributed and circulated in the advertising and newspaper sectors (Y12)


	Students will have a good knowledge understanding of different genres of TV programmes. 

Students will have a very good knowledge of some examples of TV programmes which fall inside these genres.


Students will have a very good understanding of media languages and how they can construct representations. 

Students will have a very good understanding of the different purposes of TV programmes.

Students will have a very good understanding of how media languages can be constructed to create meaning.

Students will have a very good understanding of how and why texts can repeat, differ and hybridise genre conventions.

Students will have a very good understanding of different narrative structures are used to communicate its meaning.

A very good knowledge of the processes of production, distribution and circulation of media products in the film marketing, newspaper, radio and video games sector (Y12)

A very good understanding of the relationship of recent technological change and media production, distribution and circulation in the film marketing sector, newspaper, radio, marketing and video games (Y12)

Very good knowledge of the significance of patterns of ownership and control on the production of media products in the film marketing sector, newspaper, radio, marketing and video games (Y12)

Very good knowledge of the role of regulation in global production, distribution and circulation of media products in the film marketing sector, newspaper, radio, marketing and video games (Y12)

Very good knowledge of how audiences are grouped and categorised by the media industries, in the advertising, newspaper and radio sector (Y12)

Very good knowledge of how audiences interpret media products, in the radio, newspaper and advertising sector (Y12)

Very good knowledge of how the media producers target audiences through the content and appeal of media products and through the ways in which they are marketed, distributed and circulated in the radio, newspaper and advertising sector (Y12)

Students will have a very good understanding of how gender and ethnic representations can be conformed to and subverted.

Students will have a very good understanding as to how contexts can influence the representations being constructed within a media text.

	Students will have a clear understanding of media languages and how they can construct representations and create meaning.

Students will have a clear understanding of how and why texts can repeat, differ and hybridise genre conventions.

Clear knowledge of how audiences are grouped and categorised by the media industries, across a range of sectors.


Clear knowledge of how the media producers target audiences through the content and appeal of media products and through the ways in which they are marketed, distributed and circulated across a range of sectors

A clear knowledge of the processes of production, distribution and circulation of media products

A clear understanding of the relationship of recent technological change and media production, distribution and circulation in the advertising sector

A clear knowledge of the role of regulation in global production, distribution and circulation of media products

Clear knowledge of how audiences are grouped and categorised by the media industries
	

	Transferrable knowledge (skills)



	The ability to analyse and infer a text understanding 

The ability to compare features of a text across to another

The ability to consider their own interpretations and points of view in order to reach a justified conclusion. 

The ability to understand the connotations and denotations of media languages (camera, mise-en-scene, editing, sound, genre, narrative) to put it into practice. 

Connotations of visual codes 

How to consider their own interpretations 

Application of specific media theorists
	The ways patterns of ownership influence production of a media product

Application of specific theorists within the theoretical framework
	The ability to analyse and infer a text understanding 

The ability to compare features of a text across to another

The ability to consider their own interpretations and points of view in order to reach a justified conclusion. 

The ability to understand the connotations and denotations of media languages (camera, mise-en-scene, editing, sound, genre, narrative) to put it into practice. 

Connotations of visual codes 

The ways media producers group and categorise audiences

The ways different audiences receive and respond to media texts

How to consider their own interpretations 

Application of specific media theorists 


	The ability to analyse and infer a text understanding 

The ability to compare features of a text across to another

The ability to consider their own interpretations and points of view in order to reach a justified conclusion. 

The ability to understand the connotations and denotations of media languages (camera, mise-en-scene, editing, sound, genre, narrative) to put it into practice. 

Connotations of visual codes 

Connotations of audio codes

How to consider their own interpretations 

Application of specific media theorists
	The relationship of recent technological change and media production, distribution and circulation

The role of regulation in global production, distribution and circulation

Application of specific media theorists

The ways media producers group and categorise audiences	Comment by R Hesmondhalgh: producers'?

The ways different audiences receive and respond to media texts

How audiences are grouped and categorised by media industries

The ways patterns of ownership influence production of a media product

	The ability to analyse and infer a text understanding 

The ability to compare features of a text across to another

The ability to consider their own interpretations and points of view in order to reach a justified conclusion. 

The ability to understand the connotations and denotations of media languages (camera, mise-en-scene, editing, sound, genre, narrative) to put it into practice. 

Connotations of visual codes 

How to consider their own interpretations 

Application of specific media theorists

The ways media producers group and categorise audiences

The ways different audiences receive and respond to media texts

How audiences are grouped and categorised by media industries

The ways patterns of ownership influence production of a media product

The way events, issue, individuals (including self-representation) and social groups (including social identity) are represented
through processes of selection and combination

The processes which lead media producers to make choices about how to represent events, issues, individuals and social groups

How and why stereotypes can be used positively and negatively

The effect of contextual factors on representations

The relationship of recent technological change and media production, distribution and circulation

The role of regulation in global production, distribution and circulation 
	The ability to analyse and infer a text understanding 

The ability to compare features of a text across to another

The ability to consider their own interpretations and points of view in order to reach a justified conclusion. 

The ability to understand the connotations and denotations of media languages (camera, mise-en-scene, editing, sound, genre, narrative) to put it into practice. 

Connotations of visual codes 

How to consider their own interpretations 

Application of specific media theorists

The ways media producers group and categorise audiences

The ways different audiences receive and respond to media texts

The ways patterns of ownership influence production of a media product

	

	Key vocabulary pupil will know and learn


	Media Language 
Representation
Audience
Camera shots – extreme close up, close up, mis shot, long shot, extreme long shot, two shot, group shot
Camera angles – worms eye view, low angle, eye level, high angle, birds eye view, canted angle, tilted angle
Camera movements – track, tilt, zoom, pan, handheld
Mise-en-scene – facial expressions, body language, setting, location, colour, costume, hair, make up, high/low key lighting, props, positioning, sepia/blue tone
Editing – transitions, cut, fade/dissolve, pace, continuity, J cut, L cut, shot reverse shot, graphic match, eyeline match, invisible cut, jump cut, the Kuleshov effect, narration 
Sound – diegetic, non-diegetic, contrapuntal
Genre, sub-genre , hybrid genre
Codes and Conventions
Audience - positioning , response, appeal, categories 
Socio-economics and Psychographics
Geo-demographic
Ethnicity 
Mode of address
Discourse 
Ideologies 
Reception theory - preferred reading, negotiated reading, oppositional reading
Narrative - linear/non-liner, flexi narrative, formulaic
Binary Opposition
Connotation
Denotation
Encode 
Decode

	Production
Distribution
Circulation
Globalisation
Conglomerate
Company
Horizontal Integration
Vertical Integration
Synergy
Regulation
Marketing
Convergence
Monopoly
Oligopoly
	Convention
Genre
Mise en Scene
Connotation
Denotation
Encode
Decode 
Selection
Combination
Hybrid Genre
Mediation
Anchorage
Action Code
Active Audience
Appeal
Attract
Audience Positioning
Brand Identity
Editing 
Ideology 
Interactive Audience
Intertextual/Intertextuality
Mediation
Narrative
Realism
Representation
Media Language
Audience - positioning , response, appeal, categories 
Socio-economics and Psychographics
Geo-demographic
Ethnicity 

	Intertextuality
Diaspora (theory book)
Colonialism (theory book)
Editing
Sound bridging
Mise en scene
Semantic code (theory book)
Symbolic code (theory book)
Discourse
Flexi narrative
Iconography
Anchorage
Genre
Hegemony
Visual codes
Misrepresentation
Opinion leader
Antebellum era
Southern Gothic
Cultural competence (theory book)
Action Code
Audience Interpretation
Camera Angles
Camera Shots
Conventions
Editing 
Flexi Narrative
Genre
Hybrid Genre
Iconography
Intertextuality/
Intertextual
Linear Narrative
Narrative
Narrative Disruption
Negotiated Reading
Non-diegetic Sound
Patriarchal Culture
Plurality
	PRODUCTION
DISTRIBUTION
PROMOTION AND MARKETING
SYNERGY
STAR POWER
CONVERGENCE
PUBLIC SERVICE BROADCASTER
CONCENTRATION OF MEDIA OWNERSHIP
CRITICAL ACCLAIM
ACTIVE AUDIENCE
APPEAL
ASPIRATIONAL
CROSS-PLATFORM MARKETING
MULTI- PLATFORM
SOCIAL MEDIA
USER GENERATED CONTENT
AUDIENCE SEGMENTATION
CHANNEL IDENTITY
“END OF AUDIENCE”
CONVERGENCE
DISCOURSE
REGULATOR
ETHOS/REMIT
DIGITAL MEDIA
“NEW MEDIA” INDUSTRIES
INTERACTIVE AUDIENCE
NEWS AGENDA
STRIPPED BROADCASTING
MEDIATION
SUBJECT-SPECIFIC LEXIS
AUDIENCE CATEGORISATION
CONSUMPTION TREND
PRODUCTION VALUES
PUBLIC SERVICE BROADCASTER
NICHE AUDIENCE
VIRAL CONTENT
	Narrative perspective
Hybridity
Intertextuality
Distribution
Circulation
Media Ownership
Regulation
Iconography
Stock Characters
Promotion
Structuralism
Postmodernism
Hyper-reality
Mediation
Nostalgia
Bricolage
Self-reflexive
Pastiche
Homage
Temporal distortion
Simulacra
Exposition
Linear narrative
Non - linear narrative
Gender performativity
Gender norm
Ideology
Liberal feminism
Radical feminism
Socialist feminism
Cultural Industry
Remit
Vertical Integration
Pluralism
Promotion and Marketing 
Synergy
Star Power
Convergence
Conglomerate
Critical Acclaim
Multi-Platform
Social Media
User Generated Content
Fandom
Franchise
End of Audience
Horizontal Integration
Vertical Integration
Cultural Industry
Regulator
Digital Media
“New Media Industries”
Targeting
Positioning
Response
Mediation
OFCOM
Audience Categorisation
Consumption Trend
Exhibition
Production Values
Public Service Broadcaster
Brand Identity 
Mass Audience
Niche Audience
Viral Content
	Cross Media Production
media languages 
representations
industries 
audiences
convergence
statement of aims 
research 
proposal
moodboards
flat plans
fonts
strapline
script
sound effects
recce
blurb


	

	Assessment activities



	30 minute assessment and variety of extended writing tasks throughout, assessing students ability to apply the knowledge and skills learnt in this unit. 

Extended writing assessments as the unit progresses will assess prior knowledge also. 

Assessed as a section of a larger assessment in HT5 – Full assessment is 45 minutes and assesses students’ ability to apply knowledge and skills gained in this unit and prior learning

The knowledge in this unit is assessed in a 20-35 minute component of the above exam
	15-minute assessment at the end of the each of the texts. These extended writing assessments are recall and retention assessments which assess the knowledge of the previous texts.

Extended writing tasks throughout, assessing student’s ability to apply the knowledge and skills learnt in this unit.

	30-minute assessment at the end of the each of the texts. These extended writing assessments are recall and retention assessments which assess the knowledge of the previous texts.

Extended writing tasks throughout, assessing student’s ability to apply the knowledge and skills learnt in this unit. 

Assessed as a section of a larger assessment in HT5 – Full assessment is 45 minutes and assesses students’ ability to apply knowledge and skills gained in this unit and prior learning

The knowledge in this unit is assessed in a 20-35 minute component of the above exam
	30-minute assessment at the end of the each of the texts. These extended writing assessments are recall and retention assessments which assess the knowledge of the previous texts.

Extended writing tasks throughout, assessing student’s ability to apply the knowledge and skills learnt in this unit.

Assessed as a section of a larger assessment in HT5 – Full assessment is 45 minutes and assesses students’ ability to apply knowledge and skills gained in this unit and prior learning

The knowledge in this unit is assessed in a 20-35 minute component of the above exam
	30-minute assessment at the end of the each of the texts. These extended writing assessments are recall and retention assessments which assess the knowledge of the previous texts.

Extended writing tasks throughout, assessing student’s ability to apply the knowledge and skills learnt in this unit. 

Assessed as a section of a larger assessment in HT5 – Full assessment is 45 minutes and assesses students’ ability to apply knowledge and skills gained in this unit and prior learning

The knowledge in this unit is assessed in a 20 or 25 minute component of the above exam
	30-minute assessment at the end of the each of the texts. These extended writing assessments are recall and retention assessments which assess the knowledge of the previous texts.

Extended writing tasks throughout, assessing student’s ability to apply the knowledge and skills learnt in this unit. 

Assessed as a section of a larger assessment in HT5 – Full assessment is 45 minutes and assesses students’ ability to apply knowledge and skills gained in this unit and prior learning

The knowledge in this unit is assessed in a 45 minute component of the above exam
	NEA – internally assessed and externally moderated. 
	

	Resources available



	insert link to shared folder when resources are centralised]

[insert link to set product info sheet]
	insert link to shared folder when resources are centralised]

[insert link to set product info sheet]
	insert link to shared folder when resources are centralised]

[insert link to set product info sheet]
	insert link to shared folder when resources are centralised]

[insert link to set product info sheet]
	insert link to shared folder when resources are centralised]

[insert link to set product info sheet]
	insert link to shared folder when resources are centralised]

[insert link to set product info sheet]
	insert link to shared folder when resources are centralised]

[insert link to brief and student booklet]
	

	Notes

Why this topic is important…


Why is bigger, why is that students have to hold onto this knowledge 
	This unit provides students with the opportunity to explore a wide range of media texts and sectors.

This unit allows students to critically analyse media texts in which they will consume, offering a new insight to why and how a producer will encode certain media languages and representations.

This unit provides students with the opportunity to understand how media texts can influence audiences’ ideologies and opinions which is important as students will be repeatedly exposed to media in their daily lives. 

This unit will allow students to look at the how media producers use media language to construct representations in order to critically view media texts in their daily life.

This unit provides students to look at stereotypes and how and why they are used positively and negatively. This allows students to examine these different attitudes and values.

This unit will allow students to look at how and why social groups maybe marginalised or under represented. 

This unit will allow students to begin to understand how media languages and representation can convey values, attitudes, beliefs about the world. 

This unit allows students to understand how different audiences may respond differently to certain media languages and representations which develops tolerance and different points of views.

This unit allows student to develop equality, diversity and British Values through inclusive class environment and discussions. 
	Allows for the revisiting of key industry concepts to develop students’ understanding of these and their ability to effectively and independently apply this to a range of future set products.

Links to British Values and tolerance through discussion of ethnicity and social class in the set products which allows students to develop their understanding of contemporary UK society.
	This unit provides students with the opportunity to explore a wide range of different media texts within a specific industry and media sector. 

This unit will allow students to look at the ways in which advertisements can use persuasive methods and techniques in order to impact audience actions. This will allow students to recognise this when exposed to media in their daily lives.

This unit allows students to critically analyse media texts in which they will consume, offering a new insight to why and how a producer will encode certain media languages and representations.

This unit provides students with the opportunity to understand how media texts can influence audiences’ ideologies and opinions which is important as students will be repeatedly exposed to media in their daily lives. 

This unit will allow students to look at the how media producers use media language to construct representations in order to critically view media texts in their daily life.

This unit provides students to look at stereotypes and how and why they are used positively and negatively. This allows students to examine these different attitudes and values.

This unit will allow students to look at how and why social groups maybe marginalised or under represented. 

This unit will allow students to begin to understand how media languages and representation can convey values, attitudes, beliefs about the world. 

This unit allows students to understand how different audiences may respond differently to certain media languages and representations which develops tolerance and different points of views.

This unit allows student to develop equality, diversity and British Values through inclusive class environment and discussions.

Allows for the revisiting and embedding of key, foundational audience concepts to develop students’ understanding of these and their ability to effectively and independently apply this to a range of future set products.

Links to British Values and tolerance through discussion on the differing interpretations and UK regulation which allows students to develop their understanding of contemporary UK society and increases their cultural capital.
	This unit provides students with the opportunity to explore a wide range of different media texts within a specific industry and media sector. 

This unit allows students to look at different styles of music videos, so they can understand methods and techniques used by directors when consuming or producing music videos in the future.

This unit allows students to critically analyse media texts in which they will consume, offering a new insight to why and how a producer will encode certain media languages and representations.

This unit provides students with the opportunity to understand how media texts can influence audiences’ ideologies and opinions which is important as students will be repeatedly exposed to media in their daily lives. 

This unit will allow students to look at the how media producers use media language to construct representations in order to critically view media texts in their daily life.

This unit provides students to look at stereotypes and how and why they are used positively and negatively. This allows students to examine these different attitudes and values.

This unit will allow students to look at how and why social groups maybe marginalised or under represented. 

This unit will allow students to begin to understand how media languages and representation can convey values, attitudes, beliefs about the world. 

This unit allows students to understand how different audiences may respond differently to certain media languages and representations which develops tolerance and different points of views.

This unit allows student to develop equality, diversity and British Values through inclusive class environment and discussions.
	This unit provides students with the opportunity to explore a media text within a specific industry and media sector.

This unit allows students to look at the nature, remit and values of a public service broadcaster within the UK, providing students with this awareness.

The unit allows students to understand the impartial nature of a PSB and what this means for the media industries within the UK. 

This unit therefore provides students with an ability to potentially assess the reliability of their news sources moving forward.

This unit allows students to look at the impact of which technological change and the digital age can have on a media industry. 

The unit allows students to realise how specialised and specific audiences may be targeted whilst consuming a text which is not typically targeting at their demographic. 

This unit allows students to understand how different audiences may respond differently to certain media languages and representations which develops tolerance and different points of views.

This unit allows student to develop equality, diversity and British Values through inclusive class environment and discussions.

Allows for the revisiting of key audience and industry concepts to develop students’ understanding of these and their ability to effectively and independently apply this to a range of future set products.

Exposes students to the wider arguments about media effects and the role of violent media on transgressive behaviour

Links to British Values and the rule of law through discussion on the above and UK regulation which allows students to develop their understanding of contemporary UK society.
	This unit provides students with the opportunity to explore a wide range of different media texts within a specific industry and media sector. 

This unit allows students to critically analyse media texts in which they will consume, offering a new insight to why and how a producer will encode certain media languages and representations.

This unit provides students with the opportunity to understand how media texts can influence audiences’ ideologies and opinions which is important as students will be repeatedly exposed to media in their daily lives. 

This unit will allow students to look at the how media producers use media language to construct representations in order to critically view media texts in their daily life.

This unit provides students to look at stereotypes and how and why they are used positively and negatively. This allows students to examine these different attitudes and values.

This unit will allow students to look at how and why social groups maybe marginalised or under represented. 

This unit will allow students to begin to understand how media languages and representation can convey values, attitudes, beliefs about the world. 

This unit allows students to understand how different audiences may respond differently to certain media languages and representations which develops tolerance and different points of views.

This unit allows student to develop equality, diversity and British Values through inclusive class environment and discussions.

Allows for the revisiting and embedding of key, foundational audience concepts to develop students’ understanding of these and their ability to effectively and independently apply this to a range of future set products.

Links to British Values and tolerance through discussion on the differing interpretations and UK regulation which allows students to develop their understanding of contemporary UK society and increases their cultural capital.
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