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Share Multi Academy Trust
Curriculum Planning Template

	Subject:
	GCSE Media Studies
	Year
	11
	Ability 
	All



	Term / Date(s)
	Unit 1: (12-14 weeks)
	Unit 2: (8-10 weeks) 
	Unit 3: (3 weeks)
	Unit 4: (6-7 weeks)
	NEA Unit (20 weeks)
(Unit runs alongside units 1 and 2)

	Topic
	Eduqas Media Studies Component 2: Section A – Television



All media Forms
	Eduqas Media Studies Component 2: Section B - Music Video and Online Media.


All Media Forms
	Theory Unit
	Revision





All Media Forms
	NEA

	Topic overview

Pupils will learn…

	How narratives are used in television to portray aspects of reality, to construct points of view, and to represent the world in ways that convey messages and values 

How narratives differ (linear/non-linear, circular etc.) and are made up of different strands that interweave throughout a text

How aspects of reality may be represented differently depending on the purposes of the producers

How stereotypes are used in media products and how these enable an audience to interpret media quickly 

How and why particular social groups may be under-represented or misrepresented 

How media organisations work, who owns and controls them, to include conglomerate ownership, diversification and vertical integration

How the media operate as commercial industries on a global scale and reach both large and specialised audiences 

How and why media products are aimed at a range of audiences, from small, specialised audiences to large, mass audiences 






	How narratives are used in music video to portray aspects of reality, to construct points of view, and to represent the world in ways that convey messages and values 

How the codes and conventions of media language develop and become established as genres and how these may also vary over time 

How inter relationships between media products can influence meaning (intertextuality)

How to apply theoretical perspectives to a media text.

How the media re-present the world, and construct versions of reality 

How to create interactive web pages using template software such as Google Sites



	How to apply theory to a variety of different media texts.

Who the theorists are and what their theories were.

How theory is important to help us understand the media further
	The purpose of this unit is primarily to revisit all the set texts studied since the start of year 10 to help students recall key knowledge and to eradicate any gaps in learning.

Pupils will also learn how to analyse unseen footage and will analyse a variety of different unseen texts. The exam contains unseen questions and this will be good practise for this.

Analysing unseen footage will also help students to analyse the Media Language and Representation of their set texts and will further consolidate this knowledge.

How exam questions are written and the best way to tackle these to ensure a successful outcome

	How to apply both their theoretical and practical knowledge of media languages, representations, audience and industries to develop a media product in response to an exam set brief.

How to work to a set deadline and organise their time accordingly

How to take high quality moving and non-moving image

How to edit moving and non-moving image, adding effects where necessary in order to enhance the outcome of the final product.


	Components



	Students will be able to apply knowledge learned in previous units to analyse moving image texts using the full theoretical framework (Language, Representation, Audience and Industry). This will broaden their understanding of how to ‘read’ the media and further their understanding of codes and conventions.

Students will be able to identify narrative structures in set and unseen texts. They will be able to name types of narratives and will be able to identify narrative strands within a media text.

Students will be able to explain hyperreality and how texts are mere versions of reality based on the ideologies of the producer.

Students will be able to explain how media industries work. They will be able to use and understand key terms such as conglomerate, brand identity and synergy.

Students will be able to explain how industries work in synergy

Students will be able to explain how vertical and horizontal integration works

	Students will be able to categorise audiences based on a number of factors.

Students will be able to explain the difference between and niche audience and a mainstream audience.

Students will be able to explain how media texts target, address, reach and appeal to a wide range of different audiences. 

Students will be able to identify what type of audience would consume a media text

Students will be able to identify who the primary audience are for a set text.




	Students will be able to name media theorists

Students will be able to apply theory to a piece of media analysis

Students will be able to explain different theories
	Students will be able to answer a range of questions confidently

Students will be able to decipher exam speak

Students will be able to access the entire GCSE examination paper and will be armed with strategies in which to answer questions effectively
	Students will be able to interpret a brief and respond accordingly.

They will be able to research similar existing media products and understand how these will influence their own production

Students will be able to plan their production by applying their knowledge of elements such as scripts, storyboards and layout grids.

Students will be able to collect appropriate footage that will help them create their production. This could be from taking photographs, filming footage or recording audio.

Students will be able to edit their footage to create a final production that meets the requirement of the brief.

Students will be able to evaluate their final production and will be able to suggest ways in which their final product could be improved if they were to complete this task again.

	What pupils should already know
(prior learning components)


	Students will have learnt about camera angles, shots and movement at the start of year 10

Students will have learnt how to analyse media texts to show how media language creates meaning.

Students will have learnt how to analyse media texts to show how media representations are constructed

Students will have learned how audiences are targeted by the media

Students will have learned how audiences are categorised by the media

Students will have learned about some media industries and some of the keywords and terms associated with the media industry.
	Students will have learnt about camera angles, shots and movement at the start of year 10

Students will have learnt how to analyse media texts to show how media language creates meaning.

Students will have learnt how to analyse media texts to show how media representations are constructed

Students may have vlogged before and will have prior knowledge of online vloggers.

Some students may already produce content online and will understand how the codes and conventions of online media works


	Students will have ‘met’ some of the theorists throughout their two year learning journey and may be familiar with their theories

Students will have learned about some theorists in their English lessons (such as Propp) and may know how to apply certain theories to English texts.


	Students should have a good prior knowledge of all set texts. They will have already analysed these in depth.

Students should know the contexts behind all the media texts they have studied throughout their learning journey

Students should know media theories and how to apply them

Students should know about how audiences are targeted and categorised by media industries

Students should understand media industries and how these operate.

	Students will have a clear understanding of media languages and how they can construct representations and create meaning.

Students will have a clear understanding of how and why texts can repeat, differ and hybridise genre conventions.

Clear knowledge of how audiences are grouped and categorised by the media industries, across a range of sectors.


Clear knowledge of how the media producers target audiences through the content and appeal of media products and through the ways in which they are marketed, distributed and circulated across a range of sectors

A clear knowledge of the processes of production, distribution and circulation of media products

A clear understanding of the relationship of recent technological change and media production, distribution and circulation in the advertising sector

A clear knowledge of the role of regulation in global production, distribution and circulation of media products

Clear knowledge of how audiences are grouped and categorised by the media industries

	Transferrable knowledge (skills)

	The ability to compare the features of one text across to another to include cross-media.

The ability to consider their own points of view in order to reach a justified conclusion

To understand the connotations of visual and audio codes

To be able to apply genre 

The ability to create a debate when writing and to apply theory to an argument in order to get a point across.

	The ability to tell a story

The ability to perform through VLOGGING or improvisation.

The ability to demonstrate skills of enquiry, critical thinking and analysis 

The ability to respond through discursive writing to show knowledge and understanding of media issues 

The ability to use specialist subject-specific terminology appropriately.

The ability to understand how audiences are targeted



	To be able to apply theory to a text to make a point or to create a debate

The ability to write academically using critical analysis and thinking.
	The ability to store and then recall information

The ability to decipher and decode exam speak in order to access the full range of questions.


	The ability to analyse and infer a text understanding 

The ability to compare features of a text across to another

The ability to consider their own interpretations and points of view in order to reach a justified conclusion. 

The ability to understand the connotations and denotations of media languages (camera, mise-en-scene, editing, sound, genre, narrative) to put it into practice. 

Connotations of visual codes 

How to consider their own interpretations 

Application of specific media theorists

The ways media producers group and categorise audiences

The ways different audiences receive and respond to media texts

The ways patterns of ownership influence production of a media product


	Key vocabulary pupil will know and learn


	online broadcasting
targeting
consumption
appeals
extracts
Broadcast
Episodic
Cliff hanger
Circular narrative
Multi Strand Narrative

	Audience - positioning, response, appeal, categories 
Socio-economics Psychographics
Geo-demographic
Ethnicity 

	Names – Steve Neale, Levi Strauss, Barthes, Vladimir Propp, Blumer and Katz, Judith Butler, Stuart Hall, Van Zoonen, bel hooks, Baudrillard

Semiotics,
Feminist,
Selection, construction and mediation, 
omission
Active and passive

	All vocabulary that has been learned throughout the course
	Cross Media Production
media languages 
representations
industries 
audiences
convergence
statement of aims 
research 
proposal
moodboards
flat plans
fonts
strapline
script
sound effects
recce
blurb


	[bookmark: _Hlk107301487]Assessment activities



	Four 30-minute assessments at key points within the topic

These extended writing assessments are recall and retention assessments which assess the knowledge of the previous texts and will in this case take the form of a Television assessment from a past paper where possible. 
The assessment will consist of two questions, one focussing on Media Language and/or Representations and the other focussing on Media Audiences and Industries

This assessment will help with knowledge gaps from previous assessments, having a focus on the weaker elements from assessments taken in the previous unit.

	Four 30-minute assessments at key points within the topic

These extended writing assessments are recall and retention assessments which assess the knowledge of the previous texts and will in this case take the form of a Music Video and Online Media assessment from a past paper (where possible). The assessment will contain two extended writing questions with a stronger focus on Audiences and Industries. 

There is a possibility of splitting this assessment, completing one question halfway through the unit. This way, misconceptions can be addressed from the first assessment.
	One thirty-minute extended writing assessment to apply skills learned

One thirty-minute quiz-based assessment on recall of theorists

	Weekly assessment activities and exam practise.

	NEA – internally assessed and externally moderated.

	Resources available



	insert link to shared folder when resources are centralised]

[insert link to set product info sheet]
	insert link to shared folder when resources are centralised]

[insert link to set product info sheet]
	
	
	insert link to shared folder when resources are centralised]

[insert link to brief and student booklet]

	Notes

Why this topic is important…

	Allows for the revisiting and embedding of key, foundational audience concepts to develop students’ understanding of these and their ability to effectively and independently apply this to a range of future set products.


This unit allows students to critically analyse media texts in which they will consume, offering a new insight to why and how a producer will encode certain media language and representations.

This unit will allow students to look at the how media producers use media language to construct representations in order to critically view media texts in their daily life.

This unit provides students to look at stereotypes and how and why they are used positively and negatively. This allows students to examine these different attitudes and values.

This unit will allow students to look at how and why social groups maybe marginalised or under represented. 

This unit will allow students to begin to understand how media language and representation can convey values, attitudes and beliefs about the world. 

Links to British Values and tolerance through discussion on the differing interpretations and UK regulation which allows students to develop their understanding of contemporary UK society and increases their cultural capital.
	This unit provides students with the opportunity to understand how media texts can influence audiences’ ideologies and opinions which is important as students will be repeatedly exposed to media in their daily lives. 

This unit allows students to critically analyse media texts in which they will consume, offering a new insight to why and how a producer will encode certain media languages and representations.


This unit will allow students to look at the how media producers use media language to construct representations in order to critically view media texts in their daily life.


This unit will allow students to look at how the media targets audience and how audience data is collected, how audiences are profiled and how this has an impact, particularly online as to the type of products and services they are directed to by companies.

This unit will allow students to look at how the way they use the media has an impact as to how they are targeted by certain media companies.

	This unit allows students to go that ‘one step further’ and grasp concepts in a more academic way. 

Applying theory to their media analysis response allows students to access the higher GCSE grades and demonstrates a far deeper understanding of the subject.
	This topic is the final examination preparation and is crucial to the students’ success. 

It allows students to revisit and recall concepts and begin to store these into their long-term memory in preparation for their examination.

It is a repetitive unit, but this will be strategic in ensuring students remember and can recall key concepts.
	This unit provides students with the opportunity to begin a project which mirrors industry style projects.

Students will embark in research and planning document which is great industry practice.

Students will go through the process of pre-production, production and post-production which is practise to prepare them for industry.

Students will learn the skills required to use industry standard production equipment.

Students will learn the skills required to use industry standard editing software.
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