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Share Multi Academy Trust
Curriculum Planning Template

	Subject:
	GCSE Media Studies
	Year
	10
	Ability 
	All



	Term / Date(s)
	Unit 1: (4-6weeks)
	Unit 2: (6 weeks)
	Unit 3: (6-7 weeks)
	Unit 4: (8-10 weeks)
	Unit 5: (8-10 weeks)
	Unit 6 (3-4 weeks)
	Unit 7 

	Topic
	Introduction to Media Studies 
	Eduqas Media Studies Component 1: Section A -Print Advertising.


Language and Representation

	Eduqas Media Studies Component 1: Section A -Magazine Front Covers.

Language and Representation
	Eduqas Media Studies Component 2: Section B - Music Video and Online Media.

All Media Forms
	Eduqas Media Studies Component 2: Section A – Television



All media Forms
	Eduqas Media Studies Component 1: Section B -Film



Industries
	NEA

	Topic overview

Pupils will learn…

	The pillars of the theoretical framework – media language, representation, industry and audience 

The fundamental principles of semiotic analysis, including denotation and connotation

How to analyse unseen media texts using these pillars

Key terminology used within the course

The different camera shots and angles used in film making and photography

How to use a camera and tripod correctly to shoot film footage.

How to use a range of technical equipment to enhance video production

How to create a storyboard to help with pre-production planning.

How to edit film using Adobe Premiere software

	How media language in advertising texts create meaning and construct representations. 

How historical, social and cultural contexts have influenced the media language encoded by the producer.

How societal attitudes and opinions have changed throughout the years.

How print is a dying medium and how/why digital print is now mainstream.

Media Language and Representation theorists and how to apply their theories to media texts. 



	How media language used in magazine texts creates meaning and constructs representations. 

How historical, social and cultural contexts have influenced the media language encoded by the producer of magazine texts.

How a double page spread is constructed using columns for layout and how a front cover is constructed using DTP software.

How to use a green screen, lights and reflection/diffusing equipment to create professional photography effects.

How to use photo editing software to edit images
	How narratives are used in music video to portray aspects of reality, to construct points of view, and to represent the world in ways that convey messages and values 

How the codes and conventions of media language develop and become established as genres and how these may also vary over time 

How inter relationships between media products can influence meaning (intertextuality)

How to apply theoretical perspectives to a media text.

How the media re-present the world, and construct versions of reality 

How to create interactive web pages using template software such as Google Sites

	How narratives are used in television to portray aspects of reality, to construct points of view, and to represent the world in ways that convey messages and values 

How narratives differ (linear/non-linear, circular etc.) and are made up of different strands that interweave throughout a text

How aspects of reality may be represented differently depending on the purposes of the producers

How stereotypes are used in media products and how these enable an audience to interpret media quickly 

How and why particular social groups may be under-represented or misrepresented 

How media organisations work, who owns and controls them, to include conglomerate ownership, diversification and vertical integration

How the media operate as commercial industries on a global scale and reach both large and specialised audiences 

How and why media products are aimed at a range of audiences, from small, specialised audiences to large, mass audiences 

	How media industries work together to create, market and distribute media products.

How media industries are structured and how this structure allows for low budget films to be created as well as blockbusters.

How production processes, personnel and technologies impact on the final product, including similarities and differences between media products in terms of when and where they are produced 

What conglomerate ownership, diversification and vertical integration means

How the increasingly convergent nature of media industries across different platforms and different national settings has an impact on the media we consume

How media is funded and the importance of different funding models, including government funded, not-for-profit and commercial models 

How the media operate as commercial industries on a global scale and reach both large and specialised audiences 

How media is regulated

How media regulation faces challenges presented by 'new' digital technologies
	How to apply both their theoretical and practical knowledge of media languages, representations, audience and industries to develop a media product in response to an exam set brief.

	Components



	Students will be able to analyse a media text by applying media language to explain how this creates meaning.
They will be able to analyse using the following subheadings:
· Camera shots and angles
· mise-en-scene  
· sound 
· editing
· genre 
· Narrative
 
Students will be able to identify the genre of a media text through media language analysis

Students will be able to identify different narrative structures and strands in texts.

Students will be able to identify stereotypes in media texts and will know how and why representations are constructed.

Students will be able to specify who an audience might be for a particular media text and will be able to make assumptions as to who a text may be targeting based on genre and other key factors.

Students will be able to name the more well-known media industries.

Students will be able to identify certain semiotic elements in a text and will be able to use these to further aid their analysis.

Students will be able to name basic camera shots and angles. They will be able to identify how and why these are used in media texts.

Students will be able to use a camera to create still and moving images.

Students will be able to use a tripod, basic lighting and reflection aids to create more effective outcomes.

Students will be able to create a basic storyboard, considering shots, angles, timings, scenes and titling


Students will be able to add media to editing software. They will also be able to make cuts and add basic effects to film in order to create their own moving image product.
	Students will be able to explain how the choice of elements (or the omission of elements) in print advertising create meaning.

Students will be able to identify the narrative in a range of print texts (to include set texts and unseen) and will be able to explain how these narratives construct points of view and aspects of reality.

Students will be able to identify the relationship between technology and media products and how technology plays an enormous part in media production, promotion and distribution.

Students will be able to identify the codes and conventions of media language, how they develop and become established as 'styles' or genres (which are common across different media products) and how they may also vary over time 

Students will be able to explain intertextuality, including how inter-relationships between media products can influence meaning 

Students will be able to analyse texts using semiotic analysis (including denotation and connotation) 

Students will be able to explain and apply the basics of semiotic theory and will be able to name Saussure and Barthes as theorists.

Students will be able to apply theories of narrative to texts, including those derived from Propp

Students will be able to name Steve Neale and will be able to apply his theory on repetition and difference to the set texts.

Students will be able to apply some of the more common feminist theories to print advertisements and will be able to voice their views on how females have been represented in certain media texts.

Students will be able to explain the ways in which the media re-present (rather than simply present) the world, and construct versions of reality 

Students will be able to explain the ways in which aspects of reality may be represented differently depending on the purposes of the producers

Students will be able to explain how stereotypes become established, how they may vary over time, and how they enable audiences to interpret media quickly

Students will be able to identify how and why particular social groups may be under-represented or misrepresented

Students will know how representations (including self-representations) convey particular viewpoints, messages, values and beliefs, which may be reinforced across a wide range of media products 

Students will know the social, cultural and political significance of particular representations in terms of the themes and issues that they address 

Students will be able to explain how representations reflect the social, historical and cultural contexts in which they were produced 



	Students will be able to analyse the various forms of media language used to create and communicate meanings in magazine products

Students will be able to indicate how representations have been constructed within the set texts to create meaning and how the context of the text adds to these representations

Students will be able to revisit knowledge learned in the previous unit (language and representation) and will be able to apply this to a different style and genre of media text

Students will be able to name and identify the technical elements that make up a magazine front cover.

Students will be able to explain how magazine covers have changed over the years because of a change in societal social and cultural attitudes


Students will be able to create a magazine front page and double page spread using specialist software 

They will be able to apply their understanding of layouts and practical knowledge learned during this unit as well as using and practising skills learned in previous units

Students will be able to use a green screen and technical lighting to create and manipulate high quality images. Students will be able to edit photographs selecting appropriate software to do so.
	Students will be able to categorise audiences based on a number of factors.

Students will be able to explain the difference between and niche audience and a mainstream audience.

Students will be able to explain how media texts target, address, reach and appeal to a wide range of different audiences. 

Students will be able to identify what type of audience would consume a media text

Students will be able to identify who the primary audience are for a set text.



	Students will be able to apply knowledge learned in previous units to analyse moving image texts using the full theoretical framework (Language, Representation, Audience and Industry). This will broaden their understanding of how to ‘read’ the media and further their understanding of codes and conventions.

Students will be able to identify narrative structures in set and unseen texts. They will be able to name types of narratives and will be able to identify narrative strands within a media text.

Students will be able to explain hyperreality and how texts are mere versions of reality based on the ideologies of the producer.

Students will be able to explain how media industries work. They will be able to use and understand key terms such as conglomerate, brand identity and synergy. 

Students will be able to explain how industries work in synergy

Students will be able to explain how vertical and horizontal integration works 
	Students will be able to explain the difference between a Media Conglomerate and a production company.

Students will be able to explain how films are marketed and distributed both nationally and globally

Students will be able to explain how the digital age has led to global distribution.

Students will be able to describe the nature of media production, including by large organisations, who own the products they produce, and by individuals and groups 

Students will be able to explain the meaning of conglomerate ownership, diversification and vertical integration 

Students will be able to describe the impact of the increasingly convergent nature of media industries across different platforms and different national settings 

Students will be able to explain different funding models within the media.

Students will be able to articulate how the media operate as commercial industries on a global scale and reach both large and specialised audiences 

Students will be able to name the functions and types of regulation of the media 

Students will be able to describe the challenges for media regulation presented by 'new' digital technologies
	Students will be able to interpret a brief and respond accordingly.

They will be able to research similar existing media products and understand how these will influence their own production

Students will be able to plan their production by applying their knowledge of elements such as scripts, storyboards and layout grids.

Students will be able to collect appropriate footage that will help them create their production. This could be from taking photographs, filming footage or recording audio.

Students will be able to edit their footage to create a final production that meets the requirement of the brief.

Students will be able to evaluate their final production and will be able to suggest ways in which their final product could be improved if they were to complete this task again.

	What pupils should already know
(prior learning components)


	Some students will have a basic understanding of media products, including: film posters, trailers, music videos, newspapers, print and audio-visual advertisements, magazines and video games. 

Genre, Purpose and Narrative should be known through English and Drama taught at KS3

Audience and Purpose should be known through English and Drama taught throughout KS3

Colour theory and composition should be known through Art taught throughout KS3

Students will have used a camera before and will know a camera’s basic function

Some students will have their own Youtube channel and will know how to take and edit footage.
	Students will have a basic understanding of different forms of advertising (print and audio-visual)

Students will have a basic understanding of media language and how they can construct representations. 

Students will have a basic understanding of the purpose of these different advertisements.

Students will have a basic understanding of how media language can be constructed to create meaning.

Students will have a basic understanding of different narrative structures and how these are used to communicate a text’s meaning.

	Students will have a basic understanding of different styles of magazines.

Students will have some understanding of media language and how they construct representations. 

Students will have some understanding of the purpose of magazines

Students will have some understanding of how media language can be constructed to create meaning.

Students will have some understanding of how different narrative structures are used to communicate meaning.

Students will have some understanding of how gender and ethnic representations can be conformed to and subverted.

Students will have some understanding as to how contexts can influence the representations being constructed within a media text.

Students will have some understanding of how to take and edit photographs
	Students will have learnt about camera angles, shots and movement at the start of year 10

Students will have learnt how to analyse media texts to show how media language creates meaning.

Students will have learnt how to analyse media texts to show how media representations are constructed

Students may have vlogged before and will have prior knowledge of online vloggers.

Some students may already produce content online and will understand how the codes and conventions of online media works




	Students will have learnt about camera angles, shots and movement at the start of year 10

Students will have learnt how to analyse media texts to show how media language creates meaning.

Students will have learnt how to analyse media texts to show how media representations are constructed

Students will have learned how audiences are targeted by the media

Students will have learned how audiences are categorised by the media

Students will have learned about some media industries and some of the keywords and terms associated with the media industry.
	Students will have learned about some media industries and some of the keywords and terms associated with the media industry.

Students will have heard of different Media conglomerates in their everyday lives and may have some knowledge as to how these are structured

Students will have seen films and will be able to name some of the larger production companies responsible for Hollywood Blockbusters

Students will know the names of some of the companies who produce film directly for television

	Students will have a clear understanding of media languages and how they can construct representations and create meaning.

Students will have a clear understanding of how and why texts can repeat, differ and hybridise genre conventions.

Clear knowledge of how audiences are grouped and categorised by the media industries, across a range of sectors.


Clear knowledge of how the media producers target audiences through the content and appeal of media products and through the ways in which they are marketed, distributed and circulated across a range of sectors

A clear knowledge of the processes of production, distribution and circulation of media products

A clear understanding of the relationship of recent technological change and media production, distribution and circulation in the advertising sector

A clear knowledge of the role of regulation in global production, distribution and circulation of media products

Clear knowledge of how audiences are grouped and categorised by the media industries

	Transferrable knowledge (skills)

	The ability to analyse and infer a text understanding 

The ability to compare features of a text across to another

The ability to consider their own interpretations and points of view in order to reach a justified conclusion. 

The ability to understand the connotations and denotations of media language (camera, mise-en-scene, editing, sound, genre, narrative) and to put this knowledge into practice. 

The ability to understand the connotations of visual codes 

The ability to use a video camera to film footage

The ability to use editing software and to further develop IT literacy.

The ability to work independently and to organise their own time to create a product by a set deadline.

Leadership skills: organising and guiding actors.

Planning skills: The ability to plan ahead through storyboarding and pre-production work

Reflective and evaluative skills through post production work.

	The ability to analyse and infer a text understanding 

The ability to compare features of one text across to another

The ability to consider their own interpretations and points of view in order to reach a justified conclusion. 

The ability to understand the connotations and denotations of media languages (camera, mise-en-scene, editing, sound, genre, narrative) to put it into practice. 

Connotations of visual codes 

How to consider their own interpretations 

Application of theory in both verbal and written communication 

The ability to analyse and compare how media products construct and communicate meaning and generate intended interpretations and responses.
	The ability to compare features of a text across to another

The ability to consider their own interpretations and points of view in order to reach a justified conclusion. 

The ability to understand the connotations and denotations of media languages (camera, mise-en-scene, editing, sound, genre, narrative) to put it into practice. 

To understand the connotations of visual codes 

Connotations of audio codes

How to consider their own interpretations 

Application of specific media theorists

The ability to use DTP software
	The ability to tell a story

The ability to perform through VLOGGING or improvisation.

The ability to demonstrate skills of enquiry, critical thinking and analysis 

The ability to respond through discursive writing to show knowledge and understanding of media issues 

The ability to use specialist subject-specific terminology appropriately.

The ability to understand how audiences are targeted
	The ability to compare the features of one text across to another to include cross-media.

The ability to consider their own points of view in order to reach a justified conclusion

To understand the connotations of visual and audio codes

To be able to apply genre 

The ability to create a debate when writing and to apply theory to an argument in order to get a point across.


	The ability to understand the power of the media and from this understanding, be able to make one’s own judgement with regards to what is read, seen or heard.

The ability to recognise fake news and recognise those media companies who sensationalise or fabricate facts in order to create moral panic or instil fear into the consumer.

The ability to interpret the media in a variety of different ways

The ability to use specialist subject-specific terminology appropriately.



	The ability to analyse and infer a text understanding 

The ability to compare features of a text across to another

The ability to consider their own interpretations and points of view in order to reach a justified conclusion. 

The ability to understand the connotations and denotations of media languages (camera, mise-en-scene, editing, sound, genre, narrative) to put it into practice. 

Connotations of visual codes 

How to consider their own interpretations 

Application of specific media theorists

The ways media producers group and categorise audiences

The ways different audiences receive and respond to media texts

The ways patterns of ownership influence production of a media product


	Key vocabulary pupil will know and learn


	Media Language 
Media Representation
Media Audiences
Media Industries

Camera shots – extreme close up, close up, mid- shot, long-shot, extreme long shot (establishing shot), over the shoulder shot.

Camera angles – worms eye , low angle, eye level, high angle, birds eye, canted angle, tilted angle
Camera movements – track, tilt, zoom, pan, handheld

Mise-en-scene – facial expressions, body language, setting, location, colour, costume, hair, make up, high/low key lighting, props, positioning, sepia/blue tone

Editing – transitions, cut, fade/dissolve, pace, continuity, J cut, L cut, shot reverse shot, graphic match, eyeline match, invisible cut, jump cut, the Kuleshov effect, narration 

Sound – diegetic, non-diegetic, contrapuntal

Genre, sub-genre , hybrid genre

Codes and Conventions

Mode of address

Reception theory - preferred reading, negotiated reading, oppositional reading
Connotation
Denotation
Encode 
Decode

	Convention
Genre
Mise en Scene
Connotation
Denotation
Encode
Decode 
Selection
Combination
Hybrid Genre
Anchorage
Action Code
Brand Identity
Editing 
Intertextual/Intertextuality
Narrative
Realism
Representation
Media Language
	Banners
Byline
Copy
Coverlines
Layout
Taglines
Sans Serif font
Serif font
Sub-headings
Masthead
Cover Image
Featured Article
Puffs, plugs and Boxouts
Cover story
Buzzwords

	Audience - positioning, response, appeal, categories 
Socio-economics Psychographics
Geo-demographic
Ethnicity 


	online broadcasting
targeting
consumption
appeals
extracts
Broadcast
Episodic
Cliff hanger
Circular narrative
Multi Strand Narrative


	Conglomerate
Vertical integration
Horizontal Integration
Distribution
Diversification
Ownership
Regulation
Synergy
Media Convergence
Digital Convergence
Technical Convergence
	Cross Media Production
media languages 
representations
industries 
audiences
convergence
statement of aims 
research 
proposal
moodboards
flat plans
fonts
strapline
script
sound effects
recce
blurb


	[bookmark: _Hlk107301487]Assessment activities



	Extended writing tasks throughout, assessing students’ ability to apply the knowledge and skills learnt in this unit. 

Extended writing assessments as the unit progresses will assess prior knowledge also. 

Knowledge-based quiz-style assessment, focussing on keywords and their meanings taken at the end of the topic

Two unseen media assessments focussing on one or two (max) elements of the theoretical framework. One 30-minute question based on an extended exam question. One taken mid-way through the topic, the other at the end of the topic.


	30-minute assessment at the end of the each of the texts (one midway through the topic, the other at the end). 

These extended writing assessments are recall and retention assessments which assess the knowledge of the previous texts and will in this case take the form of a print advertising assessment taken directly from a past paper (where possible), focussing on either Media Language or Media Representation
	30-minute assessment at the end of the each of the texts (one midway through the topic, the other at the end). 

These extended writing assessments are recall and retention assessments which assess the knowledge of the previous texts and will in this case take the form of a magazine front cover assessment from a past paper (where possible), focussing on Media language and/or Media Representation.


	60-minute assessment at the end of the topic.

These extended writing assessments are recall and retention assessments which assess the knowledge of the previous texts and will in this case take the form of a Music Video and Online Media assessment from a past paper (where possible). The assessment will contain two extended writing questions with a stronger focus on Audiences and Industries. 

There is a possibility of splitting this assessment, completing one question halfway through the unit. This way, misconceptions can be addressed from the first assessment.
	60-minute assessment at the end of the topic

These extended writing assessments are recall and retention assessments which assess the knowledge of the previous texts and will in this case take the form of a Television assessment from a past paper where possible. 
The assessment will consist of two questions, one focussing on Media Language and/or Representations and the other focussing on Media Audiences and Industries


This assessment will help with knowledge gaps from previous assessments, having a focus on the weaker elements from assessments taken in the previous unit.
	30 minute assessment at the end of the topic. This will be an industry-based assessment question from a past paper where possible.
	NEA – internally assessed and externally moderated.

	Resources available



	insert link to shared folder when resources are centralised]

[insert link to set product info sheet]
	insert link to shared folder when resources are centralised]

[insert link to set product info sheet]
	insert link to shared folder when resources are centralised]

[insert link to set product info sheet]
	
	
	
	insert link to shared folder when resources are centralised]

[insert link to brief and student booklet]

	Notes

Why this topic is important…

	This unit provides students with the opportunity to explore a wide range of media texts and sectors.

This unit allows students to critically analyse a wide variety of media texts in which they will consume, offering a new insight to why and how a producer will encode certain media languages and representations.

This unit will allow students to look at the how media producers use media language to construct representations in order to critically view media texts in their daily life.

This unit provides students to look at stereotypes and how and why they are used positively and negatively. This allows students to examine these different attitudes and values.

This unit will allow students to look at how and why social groups maybe marginalised or under represented. 

This unit allows students to understand how different audiences may respond differently to certain media languages and representations which develops tolerance and different points of views.

This unit allows student to develop equality, diversity and British Values through inclusive class environment and discussions. 

This unit allows students to build and develop practical skills which are essential for not only embedding a deeper understanding of the media (learn by doing), but also essential in preparing students for success when completing their NEA assessment.
	This unit provides students with the opportunity to explore a range of different texts within the print advertising sector of Media

This unit will allow students to look at the ways in which advertisements can use persuasive methods and techniques in order to impact audience actions. This will allow students to recognise this when exposed to media in their daily lives.

This unit allows students to critically analyse media texts in which they will consume, offering a new insight to why and how a producer will encode certain media language and representations.

This unit will allow students to look at the how media producers use media language to construct representations in order to critically view media texts in their daily life.

This unit provides students to look at stereotypes and how and why they are used positively and negatively. This allows students to examine these different attitudes and values.

This unit will allow students to look at how and why social groups maybe marginalised or under represented. 

This unit will allow students to begin to understand how media language and representation can convey values, attitudes and beliefs about the world. 

This unit allows students to develop equality, diversity and British Values through inclusive classroom discussions.


Links to British Values and tolerance through discussion on the differing interpretations and UK regulation which allows students to develop their understanding of contemporary UK society and increases their cultural capital.
	This unit provides students with the opportunity to explore a range of different magazine media texts 

This unit will allow students to look at the ways in which magazines can use persuasive methods and techniques in order to impact audience actions. This will allow students to recognise this when exposed to media in their daily lives.

This unit allows students to critically analyse media texts in which they will consume, offering a new insight to why and how a producer will encode certain media languages and representations.

This unit will allow students to look at the how media producers use media language to construct representations in order to critically view media texts in their daily life.

This unit provides students to look at stereotypes and how and why they are used positively and negatively. This allows students to examine these different attitudes and values.

This unit will allow students to look at how and why social groups maybe marginalised or under represented. 

This unit will allow students to begin to understand how media languages and representation can convey values, attitudes, beliefs about the world. 

This unit allows student to develop equality, diversity and British Values through inclusive class environment and discussions.


Links to British Values and tolerance through discussion on the differing interpretations and UK regulation which allows students to develop their understanding of contemporary UK society and increases their cultural capital.
	This unit provides students with the opportunity to understand how media texts can influence audiences’ ideologies and opinions which is important as students will be repeatedly exposed to media in their daily lives. 

This unit allows students to critically analyse media texts in which they will consume, offering a new insight to why and how a producer will encode certain media languages and representations.


This unit will allow students to look at the how media producers use media language to construct representations in order to critically view media texts in their daily life.


This unit will allow students to look at how the media targets audience and how audience data is collected, how audiences are profiled and how this has an impact, particularly online as to the type of products and services they are directed to by companies.

This unit will allow students to look at how the way they use the media has an impact as to how they are targeted by certain media companies.

	Allows for the revisiting and embedding of key, foundational audience concepts to develop students’ understanding of these and their ability to effectively and independently apply this to a range of future set products.


This unit allows students to critically analyse media texts in which they will consume, offering a new insight to why and how a producer will encode certain media language and representations.

This unit will allow students to look at the how media producers use media language to construct representations in order to critically view media texts in their daily life.

This unit provides students to look at stereotypes and how and why they are used positively and negatively. This allows students to examine these different attitudes and values.

This unit will allow students to look at how and why social groups maybe marginalised or under represented. 

This unit will allow students to begin to understand how media language and representation can convey values, attitudes and beliefs about the world. 

Links to British Values and tolerance through discussion on the differing interpretations and UK regulation which allows students to develop their understanding of contemporary UK society and increases their cultural capital.
	This unit provides students with the opportunity to understand how media industries can influence audiences’ ideologies and opinions and just how great the power of the media is in society.
This is important as students will be repeatedly exposed to media in their daily lives. 


This unit allows students to critically analyse media texts in which they will consume, offering a new insight to why and how a producer will encode certain media language and representations.

Links to British Values and tolerance through discussion on the differing interpretations and UK regulation which allows students to develop their understanding of contemporary UK society and increases their cultural capital.

	This unit provides students with the opportunity to begin a project which mirrors industry style projects.

Students will embark in research and planning document which is great industry practice.

Students will go through the process of pre-production, production and post-production which is practise to prepare them for industry.

Students will learn the skills required to use industry standard production equipment.

Students will learn the skills required to use industry standard editing software.
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