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Share Multi Academy Trust
Curriculum Planning Template 
	Subject: OCR CNAT Enterprise and Marketing Leavers 2024
	
	Year
	11
	Ability: Lower
	


	Term / Date(s)
	Half-term 1 
	Half-term 2 
	Half-term 3 
	Half-term 4

	Topic
	R069 Market and pitch a business proposal
TA1 Develop a brand identity to target a specific customer profile
	R069 Market and pitch a business proposal
TA2 Create a promotional campaign for a brand and product
TA3 Plan and pitch a proposal
	R069 Market and pitch a business proposal
TA2 Plan and pitch a proposal
TA4 Review a brand proposal, promotional campaign and professional pitch
	R067 (exam unit)
TA5 Factors to consider when starting up and running an enterprise

	Topic overview

Students will learn…

	To develop a brand identity to target a specific customer profile
To create a promotional campaign for a product/brand

	To create a promotional campaign for a product/brand

To plan and pitch a business proposal
	To carry out a professional pitch

To review a brand proposal, promotional campaign and professional pitch
	The main types of business ownership for business start ups
Sources of capital for business start ups and expansion
Support for enterprise

	Components



	R069 live coursework Task 1 
· How to develop a brand identity to target a specific customer profile
· Branding methods and why branding is used
· Produce competitor analysis
· Identify opportunities and threats in the external environment

R069 live coursework Task 2
-  Create three different types of promotional campaigns for a brand and product
- Explain the objectives of a promotional campaign
- How to create appropriate promotional materials


	R069 live coursework Task 2
- Justify the choice of materials based on how well they complement each other and meet the needs of their target customer profile
- Produce a timeframe for the campaign and justify why it is appropriate

R069 live coursework Task 3 
- Considerations when planning a professional pitch such as the objectives, audience, venue, media/materials, personal appearance, structure of the pitch, use of visual aids, how to anticipate potential questions and plan responses
- Use and development of personal presentation skills to include verbal skills, non-verbal skills, use of notes, time management
- Benefits of a practice pitch to give constructive feedback to peers and respond to feedback offered by peers



	R069 live coursework (Task 4)
- Deliver a professional pitch to an independent witness


R069 live coursework (Task 5)
- Review a brand using a range of sources
- Review a professional pitch to an external audience by comparing outcomes of the pitch with the initial objectives and review of personal presentation skills
	Students will learn the following knowledge (R067):
- appropriate forms of ownership including sole trader, partnership, Ltd, franchise so they can explain the features of each type of ownership to decide on most appropriate form
- sources of capital for business start up including own savings, friends & family, loans, crowdfunding, grants and business angels  and to understand the advantages and disadvantages of each method
- support for enterprise including finance providers, local council enterprise dept, accountants, solicitors, friend/family, Chamber of Commerce, Government, charities

	What students should already know
(prior learning components)


	We expect that students already have an awareness of different methods of advertising and sales promotion techniques (but they may not necessarily know the terms for them and be able to analyse them)
	We expect that students already have an awareness of different methods of advertising and sales promotion techniques (but they may not necessarily know the terms for them and be able to analyse them)
They may have some awareness of skills required to pitch a business idea through watching Dragons Den and momentum lessons but this will be limited
	Students will have already completed a practice pitch and be familiar with what were their areas of strength and development which they can then transfer to their professional pitch.

Students had to watch and review their peer group doing their practice pitches and this will have helped them develop the evaluative skills that they will need to evaluate their own pitch and the viability of the whole proposal.
	Students will have family members, friends who are sole traders or have Ltd companies. When discussing franchises students know the businesses but may not have been aware that they were franchises. Some basic knowledge and understanding of where you could borrow money to set up a business

	Transferrable knowledge (skills)



	Students can begin to gain a greater appreciation of what happens behind the scenes before a product or service comes to market. The continuing importance of digital marketing and how it is continually developing.
Knowledge learnt in previous units can now be put into practice for students to enjoy the opportunity of planning their own campaign. 

	Students will create a promotional resource and the skills they develop from this may help them in future pathways when they have to gather research and create a resource taking into account a number of factors. They will also use this promotional resource when completing both their practice and professional pitch.
By completing a practice pitch students will use the skills and learning opportunities developed through this to create a professional pitch to an independent witness next half term
	Conducting a professional pitch to an independent witness will help students develop life skills that will help them in the future when going for job/ university interviews as they will learn to speak confidently, have an awareness of their body language and learn how to sell themselves.
	If students wish to set up a business in the future the understanding from this unit will give them a starting point on where to get support from and factors to consider when starting up

	Key vocabulary pupil will know and learn


	Public relations
Physical channels
Digital channels
The product lifecycle
Development
Introduction
Growth
Maturity
Decline
Pricing strategies
Competitive pricing
Psychological pricing 
Price skimming
Price penetration
Market presence
Market share
Time frame
KPI 
Gantt chart
Customer profile 
Brand personality
	Pitch objectives
Audience
Verbal skills
Non verbal skills
Constructive feedback
	
	Sole trader  
Partnership
Franchise
Limited and unlimited liability
Crowdfunding 
Business grants 
Business angels
Cash flow
Business strategies 


	Assessment activities



	Task 1 of R069 live coursework – explaining how to develop a brand image. Students will be given feedback in line with exam board regulations and will have the opportunity to work on improvements

	Task 2 and 3 of R069 live coursework – explaining promotional campaign and developing a practice pitch. Students will be given feedback in line with exam board regulations and will have the opportunity to work on improvements

	Task 4 and 5 of R069 live coursework
Students will receive an official OCR Teacher observation form based on their professional pitch to an external audience
Students will complete task 5 evaluating their campaign and pitch and receive guidance from this in line with exam board regulations and will have the opportunity to work on improvements
	Pupils complete a formal assessment at approximately week 25. In this formal assessment, teachers check pupils' knowledge and understanding in all components studied to date on R067  
Teachers assess pupils understanding using a combination of the following:  
   
• Short answer and multiple-choice questions on basic business theory from past CNAT enterprise papers 
• Extended response questions on pupils understanding of methods to attract customers   
Following the assessment, teachers will provide pupils with CLA. Teachers will then prioritise these components in a series of ”reteach” activities before the next component begins. Pupils’ enhanced understanding is checked through the completion of improvement questions and in their performance in subsequent assessment.  
   
Teachers also use their evaluation of CLA to reteach components pupils are weaker in throughout the learning sequence and particularly through retention activities  



	Resources available



	Workbooks available on Teams and student shared area
R068 coursework task sheet from the exam board
Enterprise and marketing textbook by Hodder Education
	Workbooks available on Teams and student shared area
R068 coursework task sheet from the exam board
Enterprise and marketing textbook by Hodder Education
	Workbooks available on Teams and student shared area
R068 coursework task sheet from the exam board
Enterprise and marketing textbook by Hodder Education
	Workbooks available on Teams and student shared area
Enterprise and marketing textbook by Hodder Education

	Notes

Why this topic is important…

	This tasks supports students’ understanding of the amount of development and research that goes into advertising and promoting a product. Students have the opportunity to be creative and learn how to plan a presentation and confidently present to and audience. This enable students to practice for the final presentation that will take place for R069 Task 4
	Students have the opportunity to be creative and learn how to plan a presentation and confidently present to and audience. This enables students to practice for the final presentation that will take place for R069 Task 4. It is also a very useful life skill learning how to present yourself especially for future jobs/further education.
	Presenting to an external witness is an excellent opportunity for students to develop life skills as it is highly likely that at some point in their future, they will be in an interview situation where they need to sell themselves and through this process, they will be more aware of their own strengths and will have had the opportunity to work on their areas for development.
Evaluating their overall business proposal and pitch is a useful skill as individuals need to be able to recognise their strengths but also have the ability to critically evaluate and suggest areas for improvement to enable self-development
	Students will learn that there are a wide variety of factors to consider when setting up your own business. It supports their understanding of how different types of business ownership function and some of the legislation related to these. 




	Term / Date(s)
	Half term 5
	Half term 6

	Topic
	Exam practice
	Students on study leave

	Topic overview

Pupils will learn…

	Revision of R067 exam unit and exam practice
	

	Components



	Revision of R067 and exam practice
	

	What pupils should already know
(prior learning components)


	Students will have a full knowledge of R067 concepts and will have had the opportunity to apply many of these concepts into their coursework.

	

	Transferrable knowledge (skills)



	The knowledge and skills consolidated in this unit will help them pass the exam unit of this course.
	

	Key vocabulary pupil will know and learn


	
	

	Assessment activities



	
	

	Resources available



	
	

	Notes

Why this topic is important…
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